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Why Profiteering ? 


HAT was a considerable broadside with 

solid shot, shrapnel, high explosive shells 
mixed which the Federal Trade Commission fired 
in its recent report. 

The report in so far as it deals with the hide, 
leather and shoe industries appears on another 
page of the “Recorder”. It is well worthy of your 
consideration. 

It will be noticed that while great stress is placed 
upon the activities of “the big packers’”’ yet the 
smaller, independent fellows are charged with 
having taken even larger percentages of profit. 


“Many shoe manufacturers in 1917 
made larger profits than usual—wholesale 
shoe dealers secured wider margins of 
profit in 1917 than they had been accus- 
tomed to receive. The margins of retail 
shoe dealers widened greatly during 1917, 
especially upon fancy shoes. This was 
true to a less extent on staple shoes. It 
appears that the retailer has profited more 
in proportion than the wholesaler.” 


In other words,—“‘Everybody’s doing it.” 

Every business man in the country, whether he 
be in meat packing, tanning, manufacturing, re- 
tailing or peanut vending has been up against the 
same problems—the price elevator was running in 
only one direction—“Going up.” 

Prices on every commodity were advancing, 


labor was advancing, living expenses were advanc- 


ing—every overhead item was advancing. No- 


body could know or even predict what would be 
the extent of the “Going up” tendency. 

So far as the retailer’s status is concerned, the 
situation was ably summed up in an editorial by 
James P. Orr a week before the Federal Trade 
Commission’s Report appeared and which summed 
up the situation in a single sentence— 

‘“‘We are certainly not making more profit 
than a legitimate business is entitled to and 
I feel sure that the shoe trade in every part of 
the country will welcome an investigation.’’ 

This is the view which the “Recorder” has long 
held—it is a just one. _ 

Such smashing, sensational, sweeping reports 
tickle the ears of many people, especially those 
who are committed to the idea of having the gov- 
ernment reach its hand in among the machinery 
of every business and every trade; they are not 
what such report should be, for they partake more 
of the character of a speech by the prosecuting 
attorney rather than that of the judicial and fair 
charge of an impartial judge. However, in that 
they accord with some people’s notion of the mat- 
ter, that the government should be a perpetual, 
relentless and prejudiced prosecutor of business, 
rather than a fair judge over business, or least of 
all an aid to business. That is a notion which 
other progressive nations discarded long since. 

Get after the “shameless profiteers,” if there 
are any; nobody is going to defend them; but do 
not smear up whole great trades for:the sins of 
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individuals. Furthermore, let it be placed clearly 
before the public mind that while some individual 
concerns have made large profits, there are thou- 
sands of concerns, both great and small, which have 
been hard hit by the war and have been losers by 
the feverish activities therewith connected, and 
by the extra burdens of cost imposed. The profit- 
makers are “played up” sensationally, but the 
others are not heard from. 


THE GOVERNMENT’S OFFICIAL 
LABOR POLICY 


ECRETARY WILSON, of the Department of 
Labor, gives expression to a series of thirteen 
articles which he says constitute “the labor 
policy of the United States Government for the 
duration of the war.” In fact, there are fourteen 
principles laid down, and the first and greatest 
runs thus: “There should be no strikes or lock- 
outs during the war.”’ Most assuredly, no sensible 
objection can be found to that; any other rule 
would be a little short of lunacy. 
The other rules run as follows; we comment 
briefly in passing: 
1. The right of workers to organize and bargain collectively 


is affirmed. 
2. The right of employers to organize and bargain collectively 


is affirmed. 

These two are a stand-off. If one is right, the 
other is also. But it is a bit new, that second one; 
much past ruling has appeared to take the ground 
that the employer is always wrong, and is on no 
account to be allowed to organize, with reference 
to labor. 

3. Men are not to be discharged for trade-union member- 
ship or activity. 

4. Unions are not to use coercion upon nonunion men nor 
upon employers. 

Here again we have a pair; but how much vim 
does government ever show in enforcing rule 
No. 4? 

5. Union shops are to be continued and standards maintained. 

6. An open shop is not to be deemed a grievance to workers. 
On the other hand the right of unions to organize men in open 
or nonunion shops is affirmed. 


Once again, a pair; apply the same question 


as to the above. 

7. There must be no relaxation in the protection of the 
health and safety of workers. : 

There can be no quarrel with this. It is a curious 
fact that all through history the hottest opposition 
to sanitary improvements has come from the 
people chiefly to be benefited. It took all the 
flower of church and state, the threat not only of 
imprisonment but of everlasting hell-fire, to com- 
pel the people of Paris to consent to the digging 
of the first sewers; and the English saw-grinders 
fought to the death against fans to draw the dust 
away, on the ground that if men were thus pro- 
tected, “the deaths by consumption would so 
decrease that the industry would be overcrowded.” 
But such ideas as those have been dispelled, except 
among the backward nations, or the back-waters 
which may be found in all nations. Employers 
find that it pays to provide decent working 
conditions. 

8. Women at war work in factories are to receive equal 
pay with men for equal work. 

Just enough; but it is not often that women do 
exactly the work done by men; and the period 
of training is to be taken into consideration. 

9. The eight-hour day is recognized where law requires 
it. Elsewhere the question of hours shall be considered with 
regard to the Government’s necessities and the welfare of 
workers. 

The conclusion is irresistible that a large part 
of the agitation recently for the eight-hour day is 
prompted by a desire to grasp the bonus of double 
time for the ninth hour, and subsequent hours. 
Some of the workers who have shouted loudest 
for eight-hour days have had no idea of making 
that the limit of their actual time work. Eight 
hours with snap and vim are more productive 
than ten hours put in sluggishly; the main question 
is one of productivity. And that is touched upon 
in the next rule, No. 10: 


10. Maximum production should be maintained, and any- 
thing which interferes with it or tends artificially to increase 
the cost of production is discouraged. 

11. Trade unions, official employment bureaus and employers 
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shall aid in keeping the labor supply mobile in co-operation 
with the Department of Labor. 

Regarding No. 11, there is enough total fluidity 
heaven knows, in American labor. The trouble is, 
much of the shifting about rises from mere restless 
desire to be going somewhere else, not from any 
settled or intelligent gravitation toward the spots 
of greatest national need for labor. This restless- 
ness is aided by the fat picking which soon gives 
the unattached worker a surplus of pocket-money. 
Too many Americans are “journeymen” to an 
extent never contemplated by the old system of 
trade-learning. If the government can do any- 
thing at all to help settle workers where they are 
most needed, it will have made an advance, for 
in our observation it has so far never done any- 
thing whatever in that needful line of work. 

12. The customs of localities are to be regarded when fixing 
wages, hours and conditions of employment. 

An excellent idea. One great trouble with those 
soulful enthusiasts and “‘uplift”? workers who of 
late years have been so busy trying to revise up- 
ward other people’s payrolls, is that they are located 
in our most expensive cities, with ideas about 
the cost of living to match. They make their 
visionary schedules accordingly, at figures which 





would bring most of the country’s business to a 


standstill, if applied generally. 


13. The right of the worker to a living wage is affirmed, 
and minimum wages should be sufficient to keep the worker 
and his family in health and reasonable comfort. 

And last we have, in No. 13, a fine, all-inclusive, 
india-rubber law, which can be stretched in- 
definitely, pulled and hauled this way and that, 
and made to cover and include all known vagaries 
of sociologists, and millions still uninvented. 
It brings in the whole question of “the American 
scale of living,’ whatever thatis. It suggests 
the idea that some people appear to have, that 
every man has some sort of “right” to get out 
and pound sand, if he likes, then come to a pay- 
window and say: “Here’s a day’s work; give me 
$5,” regardless of whether anybody wanted the 
work or asked for it, or whether it produced $5 
worth of value or was worth anything at all. O, 
it’s a fine, flexible principle, which can be made 
the ground of a thousand debates and to which 
the politician may safely point with pride, inasmuch 
as it means nothing definite. 

No. 13 is equivalent to saying ““The worker must 
be paid enough.” Exactly; and what is “enough?” 

(Continued on page 32) 





cation of service—to others limitations. 


of cloth was effected. 





The New Found Art of Conservation 
War-time regulations fall upon all sorts of industries—to some it means intensifi- 


Just the samples that tailors gave their customers consumed 1,037,000 yards of 
cloth a year. The size of the samples was reduced a trifle, and a saving of 223,108 yards 


Just the reduction of the width and length of this ‘‘Recorder’’ one-quarter of an inch 
on each measurement—four ends,—makes a most perceptible conservation of paper, 
permits of better sizing from the paper mills and does not, we think, detract one iota 
from the appearance of ‘‘the great national shoe weekly.’’ On size of type we will get 
more reading per page in the.eight point face of type—this week’s issue is not the 
ultimate type face, but we hope to strike the legible and perfect size in an early issue. 
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Federal Trade Commission Report 


Profiteering in Shoes and Leather Found in Report to 
United States Senate---Accusations Made Against Packers, 
Tanners, Shoe Manufacturers and Shoe Retailers 


ANNERS and merchants are declared to have made 
T greatly increased profits in 1917 in the report just 

rendered to the United States by the Federal Trade 
Commission on profiteering. A number of other industries 
are also covered in the report, some of which are shown to 
have profited to tremendous extents by conditions brought 
about by the war. 

The report declares that the tanners took advantage of 
the enormous demand for leather to secure very high prices, 
that shoe manufacturers in 1917 made larger profits than 
usual; that wholesale shoe dealers secured wider margins of 
profit than they had been accustomed to receive, and that 
the margins of retail shoe dealers, especially upon fancy shoes, 
widened greatly. 

Following is the report in full as it deals generally with 
hides, leather and shoe industries: 

The Federal Trade Commission submits the following 
report in response to the direction under Senate Resolution 
255, that it furnish the Senate with any and all facts, figures, 
data or information now in possession of the Federal Trade 
Commission relative to profiteering which would in any way 
enable Congress to deal with the matter either through the 
present proposed resolution or through enactment of more 
effective criminal statutes. 


Activity of the 
Federal Trade Commission 

Information upon the present range of profits in various 
industries in the Federal Trade Commission arises from 
three activities: 

First: Cost-finding by the Commission for the War Indus- 
tries Board, the Food Administration, the Fuel Administra- 
tion and other executive departments which have called 
upon the Commission for this work. 

Second: Industrial surveys undertaken by the Com- 
mission at the direction of the President or upon its own 
initiative. 

Third: Enforcement of the law against unfair methods 
of competition. 

Under the first activity the Commission has had recent 
view of many industries handling basic materials including 
steel, copper, zinc, nickel, sulphur, lumber, coal, and petro- 
leum and its products. 

Under the second activity the Commission has recently 
dealt with meats, leather, flour, and canned goods. 

Under the third activity the Commission has daily contact 
with the tendencies of trade as they are revealed through 
the numerous complaints filed with it for the application of 
remedies which are statutorily invested in the Commission. 

The outstanding revelation which accompanies the work 
of cost finding is the heavy profit made by the low-cost con- 
cern under a governmental fixed price for the whole country. 

The outstanding fact in the industrial surveys which the 
Commission has recently "made is the heavy profit made by 
the meat-packers and by those allied with them, and by the 
flour millers. 


The outstanding feature on the score of profit revealed 
in the regular work of the Commission under the statute 
creating it and the Clayton Act, is the trade tendency to 
increase and to maintain prices against the forces of compe- 
tition. 


Evidences 
of Profiteering 

The various items of industry herein are treated separately 
below (we give only the text applying to leather and shoes). 

The Commission has reason to know that profiteering 
exists. Much of it is due to advantages taken of the neces- 
sities of the times as evidenced in the war pressure for heavy 
production. Some of it is attributable. to inordinate greed 
and barefaced fraud. 

In summarizing the information at hand, certain features 
appear which it is well to note. 


Survey of 
Meat-Packing Situation 

Similarly the power of dominant factors in a given indus- 
try in maintaining high prices and harvesting unprecedented 
profits is shown in a survey of the meat-packing situation. 
Five meat-packers, Armour, Swift, Morris, Wilson and 
Cudahy and their subsidiary and affiliated companies have 
monopolistic control of the meat industry and are reaching 
for like domination in other products. Their manipulations of 
the market embrace every device that is useful to them with- 
out regard tolaw. Their reward, expressed in terms of profit 
reveals that four of these concerns have pocketed in 1915, 
1916, 1917, $140,000,000. Comparisons between their 
present profits and those of the pre-war period are given 
below. However delicate a definition is framed for “‘profiteer- 
ing”’ these packers have preyed upon the people unconscion- 
ably. They are soon to come under further governmental 
regulation approved by executive order. 


Meat Packing 
Report 


An exposition of the excess profits of four of the big meat 
packets (Armour, Swift, Morris, Cudahy, omitting Wilson 
as not comparable) is given in the fact that their aggregate 
average pre-war profit (1912, 1913, 1914) was $19,000,000, 
that in 1915 they earned $17,000,000 excess profits over the 
pre-war period; in 1916, $36,000,000 more profit than in the 
pre-war period; and in 1917, $68,000,000 more profit than in 
the pre-war period. In the three war years from 1915 to 
1917 their total profits have reached the astounding figure 
of $140,000,000 of which $121,000,000 represents excess 
over their pre-war profits. 

The great increases in profits are not due solely to increased 
volume of business. The sales of these companies in this 
period increased 150 per cent, much of this increase being 
due to higher prices rather than to increased volume by 
weight, but the return of profit increased 400 per cent or 
2% times as much as the sales. 
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The profit taken by Morris and Company for the fiscal 
year ended November 1, 1917, is equal to a rate of 18.6 per 
cent on the net worth of the company (capital and surplus) 
and 263.7 per cent on the three millions of capital stock 
outstanding. In the case of the other four companies the 
earned rate on common capital stock is much lower—from 
27 per cent to 47 per cent—but the reason for this is that 
these companies have, from time to time, declared stock 
dividends and in other ways capitalized their growing: sur- 
pluses. Thus Armour in 1916 raised its capital stock from 
20 millions to 100 millions without receiving a dollar more 
of cash. If Swift, Wilson, Cudahy and Armour had followed 
the. practice of Morris in not capitalizing their surpluses 
(accumulated from excessive profits), they too, would now 
show an enormous rate of profit on their original capital. 

Rates of profit earned by these five companies in war years 
compared with the pre-war average, based on net worth 
(capital and surplus) and on common stock are as follows: 


Armour Swift Morris Wilson Cudahy 

Actual profit on net 
worth: 

Pre-war average, 1912- 


SE RSE PPF 8.3 6.8 a 7.3 
War average, 1915-16- 

Mt ettarchin te van 14.6 21.0 13.5 a 14.1 
Pe. | re 16.85 26.7 186 23.8 18.7 
Rate on common stock, 

WD cesaccaanaces 27.16 47.2 263.7 42.5 47.0 


a Figures not available. 
b Foreign business not included, would undoubtedly 


raise percentages. 


The independent packers, as measured by results compiled 
for sixty-five of the largest of them, earned during 1914, 1915, 
and 1916, a rate of profit as high or slightly higher than that 
earned by the big packers in these years. The profits of 
these independent companies for 1917 are not as yet available. 


Leather and 
Leather Goods 


During the year 1917 a large proportion of the tanners 
in the United States made unusual profits. As the Com- 
mission reported in January last reports of a number of the 
larger companies show that net profits in 1916 were in several 
instances two, three, four or even five times as large as in 
1915, and the 1915 net profits in turn showed increases of 
from 30 per cent to more than 100 per cent over those of 
1914. One striking instance is a company whose net profits 
were reported as follows: 


MEI caucus a5 255s day oa ela we eee oe $ 644,390.90 
MEAT Gi bcwn dsl oaaatanenunegnete eek aee 945,051.37 
BPM cases asilande ke wempedaseanatincesats 3,576,544.27 


The tanners took advantage of the enormous demand for 
leather and took very high prices. During 1917 the prices 
oi hides, particularly packer hides were advanced very rapidly, 
notwithstanding that during the period of advance great sup- 
plies of hides were withheld from the public. 

Many shoe manufacturers in 1917 made larger profits than 
usual. Whilesale shoe dealers secured wider margins of profit 
in 1917 than they had been accustomed to receive. The 
margins of retail shoe dealers widened greatly during 1917, 
especially upon fancy shoes. This was true to a less extent 
on staple shoes. It appears that the retailer has profited 
more in proportion that the wholesalers. 





‘You may not be able to fight, but you can save and buy 
War Savings Stamps. 
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Illinois Shoe Retailers 
Will Convene July 23d, 24th, and 25th. 


Every shoe dealer in Illinois owes it to himself to take a 
vacation. He also owes it to himself to get all the shoe infor- 
mation he can get. An unusual opportunity to combine 
both the pleasure of a vacation and corralling the best of 
shoe dope is presented by attending the state convention at 
Hotel Jefferson, Peoria, July 23d to 25th. 

Roads will be fine for driving and Peoria is exceedingly 
easy of access. 

Enthusiastic co-operation among the various committees 
insures a live, wideawake, get-together meeting. 

Some of the top-liners of the programs according to a 
letter sent out by President Frank P. Meyers, will be John 
O’Connor, Chicago, president N.S. R.A.; Milo Slade, 
president Iowa State Association; W. J. Gibbs, Manager Shoe 
Department Marshall Field Store, Chicago; L. E. Gross, 
with Dayton Last works, Dayton, O; Senator Hugh McGill, 
chairman Centennial Committee, will be the big gun at the 
Banquet. The entertainment feature is not being over- 
looked. Keep your eyes peeled for announcement of full 


details, 





To Reinforce Trousers 

A Possible New Army Demand for Leather 

Edward Carr, of the Carr Leather Co., Lynn, writes from 
France for some leather for his pants. He gets it from a fellow 
truck driver that leather is the best thing in the world for 
pants for a motor truck man, and the fellow truck driver may 
possibly have got his idea from the remark of Mr. McAdoo, 
who said that men should be thrifty and half sole their pants, 
these days of war, against the horrible menace of the Hun. 

“If you can get enough colored leather for two legs of a 
pair of pants, and send it with some shoes, it will be just what 
I want,” writes Mr. Carr. ‘The leather should be a good M 
weight, and a tan shade if possible. I was just talking with 
another fellow about leather for pants, and he said that five 
or six feet would be O. K.” 

Supposing the other motor truck drivers over there want 
leather for their pants. © Well, if they do, there will be another 
drain on the leather market by the government, for the motor 
truck drivers, who are doing their bit by moving the supplies 
up front, should certainly have all the leather they want for 
their pants, if the leather will help them to keep moving right 
along at the war-time pace. 





Object of Last Recommendations 


Last recommendations, or regulations, were not made for 
the purpose of depriving the feminine public of stylish shoes, 
or to remind them that their footwear should be sombre, so 
we are informed. But in reality, as a step toward helping the 
retail merchant reduce his stock and thus increase his turn-over. 

Retail stocks are generally reported to be very large, especially 
on some lines that are not moving rapidly. In fact, there seems 
to be a feeling that the stocks on retail merchants’ shelves 
are far beyond the safety point and should be reduced many 
millions of dollars—that the best way to reduce them is for 
the merchants to “clean-up.” And by eliminating extreme 
colors this will be accomplished, or at least augmented. 

What the next move will be no one can accurately forecast, 
but that further moves will be made is a safe guess. That the 
manufacturers will bring forth some beautiful, striking pat- 
terns for Spring, 1919, is beyond question. Nobody need worry 
about not being able to get stylish shoes. 
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Boston Shoe Trades Club 


Official Opening July I---Every One of the 3000 Members 
Should Be There 


Shoe Trade,’’will dedicate its new club house at 22 

High Street, Thursday, July 11, from 12 until 2 P.M. 
The club has a membership of over 2000, and is planning to 
increase it to 3000 men, all actively engaged in the shoe, leather 
and allied trades. Its purpose is to strengthen the co-operation 
among New England shoe men for the development of Boston, 
the leading shoe and leather market of the world. Everit B. 
Terhune, president of the club, will conduct the dedicatory 
exericses. Governor Samuel W. McCall and Senator John W. 
Weeks are expected to make addresses. Other speakers will 
be: Hon. Andrew J. Peters, Mayor of Boston; Henry [. Harri- 
man, President Boston Chamber of Commerce; Hon. John S. 
Kent, President National Boot and Shoe Manufacturers’ 
Association; Harry I. Thayer, President N. E. Shoe and Leather 
Association; W. H. L. Odell, President of Boston Boot and 


B OSTON Shoe Trades Club, “The Hub of the New England 





EVERIT B. TERHUNE 
President Boston Shoe Trades Club 


Shoe Club; Hollis B. Scates, President Massachusetts Retail 
Shoe Merchants’ Association, and A. F. Jones, President 
Boston Shoe Travelers’ Association. 

The club has taken the entire building at 22 High Street, and 
has completely remodeled it, making it into a first-class metro- 
politan club house. In the main lounge is a handsome fireplace, 
chairs, tables, and other furnishings for informal gatherings 
of manufacturers, merchants, and salesmen of the New England 
shoe trade. Near by is the main dining room, on the second 
floor is a pool and billiard room and a club library; a feature 
of the library will be a collection of portraits of pioneers who 
laid the foundations of New England’s great shoe and leather 
trade, also a collection of books telling the story of the develop- 


ment of the shoe and leather business. 


The club was recently organized in the membership cam- 
paign begin last March, carried through to a success with a 
great deal of enthusiasm by men active in Boston shoe and 
leather trade affairs. It was organized and incorporated with 
the following officers: 

Everit B. Terhune, President. 

Charles F. Maxwell and Thomas F. Anderson, Vice-Presidents. 

Arthur L. Evans, Secretary. 

I. Wendell Gammons, Treasurer. 

And the following board of governors: 

Max Adler, Frank R. Briggs, Thomas A. Delaney, John C. 
Dow, Frank H. Gage, Henry H. Goller, Bertram C. Gould, 
F. S. Gorham, A. F. Jones, James T. F. McGarry, Ralph H. 
Mears, Burt W. Rankin, Harry H. Ripley, Robert J. Walsh, 
Bartlett S. Waterman. 

Mr. Terhune, President of the club, is Treasurer and General 
Manager of the “Boot and Shoe Recorder”’ of Boston, President 
of the New England Trades Press Assn., President of the 
Suffolk Co-operative Bank, and a member of the Tedesco 
and Harvard Clubs. 

Among the guests who have accepted invitations to attend 
the opening exercises are: Harry M. Read, President Lynn 
Shoe Manufacturers’ Association; William H. Butler, President 
Haverhill Shoe Manufacturers’ Association; Hon. John S. Kent, 
President Brockton Shoe Manufacturers’ Association; John R. 
Tobin, President Boot and Shoe Workers’ Union; F. W. Mc- 
Dowell, President Shoe and Leather Association, Portland, Me.; 
George Pierce, President R. I. Retail Shoe Dealers’ Association; 
J. C. Sherwood, President Connecticut Retail Shoe Dealers 
Association; M. C. Austin, President N. H. Retail Shoe Dealers 
Association; Fred S. Smith, President Maine Retail Shoe Dealers 
Association; C.A. Brown, President Vermont Retail Shoe Dealers 
Association; Sig. Rothschild, President Leather Association 
of Boston; C. W. Pollock, President Boston Retail Shoe Clerks’ 
Association; Guy P. Moses, President Southern Shoe Sales- 
men’s Association; D. Tyler, President Boston Associates; 
Arthur I. Benedict, President National Shoe Travelers’ Asso- 
ciation; W. E. Patterson, President National Association of 
Superintendents and Foremen; George L. Smith, President Bos- 
ton City Club; W. A. Gaston, President Exchange Club, 
Boston; Bertram G. Work, President Rubber Association of 
America; Jesse Gitterman, President Shoe Trade Salesmen’s 
Association; Joseph Byrne, Vice-President National Shoe 
Travelers’ Association; Fred Stanton, Secretary National 
Shoe Travelers’ Association, and Henry C. Pearson, Editor 
of India Rubber World. 


, 
> 
> 
> 





Elimination of Grays Only One Step 
in Government Program 


That the elimination of gray and other delicate shades, elim- 
ination of new lasts, the restriction of heightsof button boots, 
are only forerunners. of what is yet to come in the program 
now being worked out by the Government is a foregone con- 


clusion. 
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Latest Recommendation from War 
Industries Board 


WASHINGTON, D. C.—In style recom- 
mendations ‘‘final suggestion’? No. 1 should 
read: 

**To use skeleton form or full fabric linings 
in low shoes where good quality of sheep- 
skins have heretofore been used. This is 
owing to the government use of sheepskins 
for jerkin leathers.” 


(See *‘Recorder’’ June 29th issue, pages 24 and 25, for recom- 
mendations for Spring, 1919.) 





ada July Events 


Boston Shoe Style Show, 
Copley-Plaza Hotel, Boston, 
July 8 to 12. 150 Display 
Rooms—Living models show 
each night in women’s, 
men’s, children’s and spe- 
cialty footwear. 


Mid-summer meeting, Board of Governors, National Shoe 
Travelers’ Association, United States Hotel, 9.30 A. M., 
July 9, to consider traveling men’s problems for advance 
season. 

Annual Outing, New York Shoe Travelers. July 11th is 
the date—wWitzel’s Grove the place— Boat leaves the 
pier at East 31st Street, at 9.30 sharp. The committee of 
arrangements for the Annual Outing of the Boot and Shoe 
Travelers’ Association of New York has completed plans for 
big New York outing. 

The boat will leave the pier at the foot of East 31st Street 
at 9.30 A. M. sharp and the travelers will proceed to Witzel’s 
Grove where the “stunts” will be pulled off. 

Secretary S. A. McOmber requests that all members make 
it their business to be present as the committee and their help- 
ers have planned with much care to make the July 11 outing 
the biggest of all ‘““The Big Days” in the history of the Asso- 
ciation. 

The Rochester Shoe Style Show, July 8-13, 1918, and 
Living Model Exhibit will be held at the Powers Hotel, 
Rochester, N. Y., under the auspices of the Rochester Associa- 
tion of Traveling Shoe Salesmen. The Executive Committee 
is composed of Merleau C. Smith, Chairman; Harry M. Joy, 
Treasurer; Harry A. Chase, Secretary; G. A. Schaub, F. J. 
LePine, J. E. Blythe, A. J. Peck, J. H. Mulligan, F. S. Brill, 
and C. B. Rowley. 

Second Annual Outing Rhode Island Shoe Retailers’ 
Association.— Wednesday, July 17th, at the Warwick Club, 
Providence, R. I—The second Annual Outing of the Rhode 
Island Shoe Retailers’ Assoviation will be held at the War- 
wick Club, Providence, R. I., on Wednesday, July, 17th, 
next. President Fred S. Fenner, Chairman of the Outing 
Committee, writes that he expects a delegation from Boston, 
and one from Worcester and that a “bang-up” time is 
promised to all in attendance. 








Hartley Withers, the editor of the Economist, of London, 
says: “‘Money spent in war time on things not needed is money 
given to the enemy.” 
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«Business Must be Kept Going’”’ 


E. M. Trowern, Dominion Secretary of the Retail 
Merchants’ Association of Canada, deals some 
sledge hammer blows on the _ pessimistic 
advocates of the “‘ Don’t Spend” Propaganda 


“The pessimist and false economist is beginning to appear in 
Canada. His song is: “Save your pennies, don’t spend a copper; 
hoard your savings; don’t advertise; wear your old clothes, wear 
your old hat, look as shabby as you can; walk, don’t ride; avoid 
anything that would sweeten life, even candy and look as mourn- 
ful and dejected as possible. ‘This is the philosophy of the dys- 
peptic and the philosophy of ‘Blue Ruin.’ 

“Money is never lost, except when it is hoarded up by a 
miser, who buries it in an old sack. 

“Those who go about moaning and groaning and preaching 
that all activities must cease are the best friends the Huns have. 

“Our policy must be: ‘Produce as much as we can for export, 
pay farmers and laboring men as much as we can possibly afford, 
manufacture as many goods as we possibly can and encourage 
all buying and selling that it is possible to do, giving the buyers 
and sellers a fair profit for their labor. 

“The worst danger that confronts us is the danger that can 
by produced by those who spread the doctrine of stinginess 
and fear. 

“If we are to win the war, ‘Business must be kept going’ 
and to keep it going the fear-mongers must be chained up.” 








Flexible backed cut steel buckles are the coming things 

in ornamentation of the plain opera pumps of Spring, 

1919. This is particularly true in black and tan leath- 

ers when it is possible for the beads to match the color 
of the leather with cut steel to give smartness 





Begs Publishers to Save on Paper 


War Industries Board Warns of Shortage 

WASHINGTON, July, 5—An appeal has been made by 
the war industries board to newspaper publishers to co-operate 
in the conservation of paper. 

The board has sent this letter to all newspaper publishers: 

“On account of the shortage of materials, the question of 
the supply of paper is becoming acute, and the use of paper 
must be economized to the greatest possible extent. 

“Tt is necessary that all newspapers which publish a daily 
and weekly edition put preliminary economies into effect 
July 15, 1918. 
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The Big Boston Market Season 


As the major market for shoes and leather in the country, 
activities in Boston next week take the lead in news impor- 
tance. At the various hotels, sample lines of nationally sold 
footwear will be shown. 

The roster of the hotels up to Saturday morning is as 
follows: 

Hotel Essex: 

A. A. Meade, Upham Bros. Co., Stoughton, Mass. 

A. E. Briggs, Roger & Briggs, Inc., Lynn, Mass. 

R. T. Rollins, Hoag & Walden, Inc., Lynn, Mass. 

Eugene Fancher, Nason & Phillips, Haverhill. 

B. F. Hill, Williams-Kneeland Co., South Braintree, Mass. 

Arthur La Bonte, Bartlett-Somers Co., Lynn, Mass. 

K. M. Stone Importing Co., New York. 

Mr. Prince, New Jersey Felt Shoe Co. 

Grieb Shoe Mfg. Co., Philadelphia, Pa. 

Paul Mendelson. 





Eighth Annual Edition of the 
‘Boston Buyers’ Guide’’ 


A comprehensive guide to the New Eng- 
land market, containing Boston offices 
of Shoe Manufacturers and Wholesalers. 

**A Short Cut to the Trade Markets.’’ 

Now ready for distribution to every 
buyer, free of charge. 

Keep this Directory as a permanent 
guide to buying. Telephone Beach, 4460 
or call at “‘Boot and Shoe Recorder,”’ 
207 South Street, Boston, Mass. 











Gordon Goldsmith, Nason & Phillips, Haverhill; Benj. H. 
Newhall, Lynn; J. Newton Seitz Shoe Co., Baltimore, and K. 
M. Stone Importing Co., New York. 

N. Rosenberg. 

L. Gordon, Crotty Shoe Co., Chelsea, Mass. 

D. Ruby, The Miriam Baby Shoe Co., New York. 

T. R. Emerson Shoe Co., New York. 

Ginzberg-Gordon Shoe Co., New York. 

United States Hotel: 

Elkan R. Myers, D. Myers & Sons, Baltimore, Md. 

A. N. Wolff, Miller, Hess & Co., Akron, Pa. 

W. E. Heffner, The Heffner Shoe Co., Camden, N. J. 

F. Zuber, Crescent Shoe Co., Reading, Pa. 

Ed Ried, Lumberton Shoe Co., Lumberton, N. J. 

Harry E. Eby, Eby Shoe Co., Lititz, Pa. 

G. W. Chandler, D. H. Chandler Shoe Co., Vineland, N. J 

E. B. Green, United Mfg. Co., St. Louis ,Mo. 

Roger Whipple, Hagerstown Shoe and Legging Co., Hagers- 
town, Md. 

T. H. Burrows and W. K. Urquhart, Little Falls Felt Shoe 
Co., Little Falls, N. Y. 

F. M. Machmer, R. E. Yeager Shoe Co., Selinsgrove, Pa. 

Wm. Heiber, Wm. Heiber & Son, Rochester, N. Y. 

“Sky” C. W. Anderson, Newcomb-Anderson Shoe Co., 
Rochester, N. Y. 

Howard F. Johnson, Rindge-Kalmbach-Logie Co., Grand 
Rapids, Mich. 
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J. W. Hanly, E. C. Livingston, New Oxford, Pa. 

W. J. Best, Roney & Berger Co., Allentown, Pa. 

Bona Allen, Inc. 

A. C. Ridgway, A. Ridgway Son Co., Delanco, N. J. 

George Ineichen, Bluff City Shoe Co., Hannibal, Mo. 

Joseph Daetsch, Stewart & Potter Last Works, New York 
City. 

H. Malkin, H. Malkin & Sons, Brooklyn, N. Y. 

G. B. Scarlett, Fibre Specialty Mfg. Co., Kennett Square 
Pa. 

A. F. Hoffman, Albright & Co., Reading, Pa., and H. 
Jacobs & Co., Lynn, Mass. 





Cobbler or Shoemaker? 
Which Gets the Real Money 


A cobbler who lived out in the country one day stepped 
into the modern repair department of a shoe store in a nearby 
town to purchase a few articles which he needed for his own 
shop. 

While there, a neighbor of his came in for some shoes which 
he was having repaired. After the neighbor had gone out 
the cobbler asked the shoemaker if many of his neighbors 


. brought their work there. Upon being assured that they did, 


he delivered himself in this fashion—‘“I don’t see why in 
thunder they can’t leave their work at my shop on their way 
to town and get it on their return. One God’s sweet blessing 
I don’t owe them a darned cent.” 

There was a Reason why the farmers passed the cobbler’s 
shop and took their work to town—that Reason can be 
summed up in two words—SE RVICE and SATISFACTION. 

The cobbler, no doubt, used just as good leather and cer- 
tainly as good nails and thread as the shoemaker—his prices 
were no higher, possibly less, but his workmanship was rough 
and uncouth—a lack of finish and neatness of appearance. 
Besides this, he had earned the reputation of being slow and 
behind time in turning out his work. 

His neighbors did not pass him by and go to the larger town, 
because of preference, but because of necessity. 

In this simple story is the Reason why the great majority of 
people go from the small country town to the larger centers 
to do their shopping. 

Are you a cobbler or a shoemaker? 





THE GOVERNMENT’S OFFICIAL LABOR 
POLICY 
(Concluded from page 27) 

Men have differed on that question since the days 
of the first “strike”? in recorded history, when 
“Jacob chode with Laban” and held his way 
westward, back to the land of his father, with 
what he could salvage of his “wages” in wives 
and other portables. And men will continue the 
debate until the stars are cold, no doubt. 

But in the current situation, if the positive and 
vital elements of the first dozen rules set forth are 
applied with good faith and good temper, no 
doubt betterment will result. The best efforts of 
all concerned should be enlisted, for serious matters 


are before us. 
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WHITES AT BEACH, HOME AND SHOPPING 
The call for whites is the surprise of the season to many merchants who did not follow the “Recorder’s” predictions. 


New York Style Letter 
Sane and Sensible Styles Prevail 


ANE and sensible styles prevail today. Wherever one goes 
in the morning on the Avenue, in the afternoon at tea, 
at night at dinner the impression is immediately made 

upon the observer that the women of America are showing 
the influence of the times, not only in their general demeanor 
but in their clothes. They fully appreciate that it is very bad 
taste to be overdressed when attending a meeting of the 
Red Cross or any other war organization; or that it is of 
equally bad form to wear gorgeous clothes when the world 
at large is suffering so acutely—well. dressed—not over- 
dressed. However, the average woman is also aware of the 
fact that she can do better work, can arouse more enthusiasm 
and impart a more cheerful air to the people whom she meets 
if she is properly and becomingly dressed. There is a satis- 
faction that a woman feels when she looks well that has a 
great influence upon her actions and it is a mistake to wear 
last year’s clothes, wornout shoes, gloves and hats with the 
mistaken idea that it is patriotic—this seems to be the con- 
sensus of opinion judging from the smart gowned people that 
are seen at the seaside, in the country or in the city. 


Low Shoes 
Strong 

Despite the fact that the weather has been very cool, 
low shoes are noted on practically all the younger women. 


While the Oxford continues to find great favor, pumps are 
beginning to be noted more and more as the season advances, 
particularly for afternoon and dressy occasions. 

In view of the fact that simple smart clothes have the 
call, it is not surprising that the shoes are equally unobtru- 
sive. In fact, it would spoil a simple, tailored dress if the 
shoe was of loud or garish color or showed a striking combi- 


nation. 


Navy Blue Suits— 
Brown Shoes 

Navy blue, as usual is the most desirable shade for both 
morning and afternoon clothes and with it is worn a navy blue 
hat and usually dark brown shoes and stockings. The com- 
bination .of the blue and brown is very: smart and seems to 
meet with general approval. 

For the simple serge dress or tailored suit, the Oxford 
tie is often selected or a high lace boot. These have prefer- 
ably a medium rounded toe and a low flat heel. The dainty 
clinging girl is fast being replaced by her more practical 
sister. Consequently high heels and pointed toe shoes are 
being tabooed for morning wear. 

Black patent leather or black vici kid pumps are also often 
worn with these smart afternoon frocks. Some of these 

(Continued on page 36) 
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More Shoes 
= Right 











No. 843, 25c. 


One of the Joys 
of Summer 


Cool White 
Shoes 


Dainty, Light and Airy 


$4, $4.50, $5 


SN’T it a real treat on a hot day to 

slip on a pair of cool white linen or 

canvas Oxfords? Is there anything 
quite so easy, and so restful? And 
when white shoes may be had in 
such smart and attractive styles as are 
featured in Blank’s White Display the 
wonder is that every woman in town 
is not enjoying this, the ideal of all 
Summer footwear. 
We have all sizes now, but under pres- 
ent transportation conditions that is 
all we can promise. 


White Canvas Oxfords—Fibre Sole, 


Pe SOS ere $4.50 
White Canvas Oxfords— Leather Sole, 
a ae eee $5.00 
White Linen Pumps—Fibre and 
Leather Soles.......... $4.25 to $5.50 


BLANK’S 
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Tell your story by pictures! 
Use ‘‘Recorder’”’ Service Cuts 
and make your ads stand out 
attractively and prominently 
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No. 844, 25c 


Good Values and Right Styles 


An Unusually Wide Range of Styles and 
Prices from which to select your Oxfords 


BLANK’S 


HERE is an “Up-and-Coming” look to Blank’s Oxfords 
T which cannot be denied. Nor is theirs a beauty 
which is but “skin deep,” as each and every pair is 
built for maximum service. Now, while Oxfords are not 
only the seasonable and comfortable, but also the correct 


footwear for Summer, drop in today. 


Prices $4.50, $5.00, $5.50, $6.00 


_ All Particularly Good Values 


Rubber Sole Tan Oxford 
SPECIAL—this week only $5.25 














July 6, 1918 






DUNUAVUROOOUATAVUOOOUUUEOOEOOUUUALAUOOUUAHAGAUEUUUUAAOERUUUAAND 











These Cuts 
sold ONLY 


cash with 
order 


29 cach 


postage paid 
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Order your Cuts early! Don’t 
wait till the last minute, as they 
may be delayed in themails and 
then you will be disappointed 








Recorder 
Publicity 
Service & J 





TTT TTT nL 








No. 846, 25c. 


Fashion’s Choice 
for Summer 
STYLISH OXFORDS 


of Tan, Grey, Patent 
and White 


$5.50, $6.00, $6.50, $7.00 
BLANK’S 


OU will have to see these charm- 
y ing Oxfords to appreciate what 
we mean when we claim that they 
are the real hit of the season. 
Each style has a charm all its own. 
Each model is a distinct favorite 
where style counts. 


White Nubuck Oxford—Medium 
Heel, Welt Sole. 
$6.00 


Tan Calf Oxford—NMilitary- Heel, 
Welt Sole. 
$6.50 


Gray Kid Oxford—French Heel, 
Plain Vamp. 
$7.00 


Other styles in up-to-date models. 
$4.50 Upwards 








SS High- Grade 
Oxfords 


BLANK ’S 


Smart Styles in all 
the Popular Leathers 


$5.00 to $8.00 


HAT look of “qual- 

i ity,’ that touch of 

“custom” which is 

an ear-mark of all high- 

grade clothing is strikingly apparent in all Blank’s footwear. 

And never has this been more plainly evidenced than by the 
handsome oxford styles we are selling this Summer. 


No. 847, 25c. 


Brown Calf Oxfords—Leather Sole............. $9.00 
Tan Calf Oxfords—Leather Sole................ 8.50 
Tan Calf Oxfords—Rubber Sole................ 6.50 
Cordovan Shade Oxfords—Fibre Sole.......... 6.50 
Black Kid Oxfords—Leather Sole.............. 6.50 


Black Calf—(Very Lightweight) Leather Sole.... 6.50 


For yachting, tennis and street we have white nubuck and white canvas 
with leather or fibre soles 


$3.50 TO $10.00 











NOTICE! 


When choosing cuts please 
remember that only the cuts 
which are shown on these 
service pages are for sale. 


Don’t ask to have electros 
sent of the cuts used by ad- 
vertisers, as such illustrations 


are not our property. 











No. 848, 25c. 
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pumps are finished off with attractive cut steel or dull silver 
or black and gold enamel buckles. 


Elaborate 
Gowns Tabooed 


Elaborate evening costumes are rarely seen. With the 
light colored dresses the simple satin slipper in matching 
color is very desirable although occasionally cloth of silver 
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or cloth of gold is worn with a sash or belt of metallic ribbon 
to correspond. 


Grays 
Popular 

Grays are also much in evidence both in dresses and tailored 
suits. With these gray footwear both in boots and oxfords 
predominate. 


“Outside Rows of Sizes” 


Revelations of the Bargain Counters Establish a Dead-Line 
on Sizes for Safety 


STORY is told of a farmer, who said that he had always 
noticed that the outside rows of his cornfield did not 
produce so well as the inside rows and so he had 
decided that next year he would not plant any outside rows. 
This “‘outside-row” philosophy aptly applies to the retail 
shoe game. A survey of the bargain counter of any retail 
shoe store or shoe department is sufficient evidence of the 
non-productiveness of “the outside rows”—the end sizes. 
There they are—mostly 214’s to 4’s and a few 7’s to 8’s in 
woman’s shoes and 5 to 6%, with an occasional 10 or 11 in 
men’s. Could all the surplus end sizes in most any store be 
converted into cash at actual cost the merchant would not 
need to lay awake nights, worrying about money to discount 
his bills. 


The Loss in 
End Sizes 


Ordinarily, however, these shoes are of the better grades, 
but are sold for around a dollar a pair, by putting a “‘spiff”’ 
on them. 

One large store recently sold about a thousand pairs of 
end sizes in women’s shoes which cost from $2.25 to $3.00 the 
pair for a flat price of 50 cents the pair. Figure this loss, then 
look over your own stock and make a comparison. 


The Fallacy of 
Replacement Value 


Although shoe prices have increased enormously, the 
value of these “dead ones” has not gone up one iota. The 
merchant who figures these old skates at replacement value 
and marks them up accordingly is only fooling himself, for 
they have no replacement value. You do not want to replace 
them—you want to get rid of them. It doesn’t take many 
pairs of left-overs sold at a half or a third of what they cost 
to wipe out the profit that might have been made on the 
whole lot. 


The Remedy 

The only possible way to prevent over buying is to KNOW 
YOUR BUSINESS; to have clear, concise records which 
show just what sizes and widths you have on every shoe in 
stock and keep the record corrected daily. 

This record should of course be made to conform to the 


size of the business. Many elaborate forms are in use in large 


stores which are not applicable to the small stores, but the 
simple, easily-handled systems can be installed that will fit 


any business. When once installed, it isevery little trouble 
to keep them up to the minute. 

If you have not such a system of stock records, the “Re- 
corder” will gladly assist you toward installing one that will 
be applicable to your business. 

You should know just how many 3 B’s or 4 A’s you sold 
last week, last month and last year and know how many you 
now have in stock. From this it is easy to figure how many 
it is safe to buy for next season, bearing in mind always that 
the “outside rows” are unprolific producers. 


‘*‘Dead Lines”’ 


Many good merchants have “dead lines” below and above 
which they absolutely refuse to buy. One merchant, for 
instance, draws a heavy black line on his sizing sheet, limits 
his Double A widths to 5% to 7%; A widths to 5 to 8; B 
widths 4 to 8; C widths 314 to 8; D widths 3 to 8. He never 
buys size 24 or smaller in any woman’s shoe, except special 
lines for growing girls. In some special lines he buys women’s 
sizes up to 10 in from A to C widths. Records kept for years 
back indicate that he sells fifteen times as many 514’s as he 
does 3’s. 


Occasional 
Sales Missed 


Occasionally of course a sale will be missed on an extremely 
small, narrow shoe; or possibly on an extremely large, wide 
one, but the loss of the net profit on the transaction is slight 
indeed as compared with the loss by an unsalable pair on hand. 





Window Fixtures Going to Canada 


The Chicago Association of Window Display Manufac- 
turers in comparing notes of their last meeting have all been 
surprised in noting an unusual amount of purchasing of equip- 
ment by shoe merchants of Canada. 





Fine New Store in Seattle 


Tieburg Bros., proprietors of high-class shoe stores in San 
Francisco and Los Angeles, have opened what is considered 
one of the finest shoe stores on the coast at Second Avenue 
and University St., Seattle, Washington. 





Save for the country’s sake. 














Trade Mark Reg. U. S. Pat. O 


: (\Yerchanes and 
repair men 

who seek new out- 
lets for business are 
laying in stocks of 
NeOdlin Soles, be- 
cause a NeOlin Sole 
stock takes care of 
a big trade which 
is not satisfacto- 


rily supplied from 
other stocks. 














Meolin Soles 





A bis part of the 
consumer- 


trade prefers Wing- 
foot Heels also. 
Wingfoot Heels 
have a frm restlt- 
ence which makes 
walking very easy. 
They are guaran- 
teed to outlast 
any other heels. 


The Goodyear Tire & Rubber Co. 
Akron, Ohio 
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ARSHALL SAMPLE TRAY 


HE | 
T THE LINE WITH A RECORD FOR RESULTS 









“On Active 
Service’’ 





No. 0893. Russia Civilian Bal, Circular Vamp, 
Plain Toe. Combination Civilian and Military 
Types on the ‘*Tell Me”’ Last. 


C-S'*MARSHALL:> COMPANY 


GROCKTON , MASS. 









THE QUALITY LEADERS 


Manufacturers of boots, shoes and slip- quired by the boot and shoe trade is in 
pers are invited to write for sample book our line. We also make sock-lining, in- 
of Meritas Leather Cloth. ter-lining and process cloth of superior 
We are headquarters for the leading quality. 

leather substitute — Meritas Leather Every piece of our goods is guaranteed 
Cloth. by the trademark on the back of the 


Every grain, color, weight and finish re- goods. 
SAMPLES ON REQUEST 


The Standard Oil Cloth Co., Inc. 


320 Broadway Dept. L. New York 


The Leading Leather Substitute. 
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Hiei 


Do You Need a Few of These 


for Fall Shipment? 


5-8 84-11 1144-2 





235 Tam Leb BeGbel. «icc ciccncevcss 1.70 2.00 2.35 
245 Black Calf Blucher..............6. 1.70 2.00 2.35 
Se ee es ni acnentecns 1.70 2.00 2.35 
BFS Te Be is oon cece na ccceces 1.70 2.00 2.35 
285 Smoke Elk Blucher................ 1.70 2.00 2.35 
365 -Sencke Elk Button... ..cccccccccss 1.70 2.00 2.35 
SOG Black Bid Batis. 2.06.6 icccccnces 1.50 1.75 2.00 
301 Gun Metal Fx Butt............... 1.50 1.75 2.00 
302 Patent Fx Button................. 1.50 1.75 2.00 
| we: 2” 2. 2  Seepereperrere 1.70 2.00 2.35 
337 Gun Button—Gun Top............. 1.70 2.00 2.35 
Catalog? 


HAGERSTOWN SHOE & LEGGING CO. 


HAGERSTOWN, MARYLAND 
U. S. A. 











PATTI 


ti 


wee It’s 
OUR MEMBER ; 
= hard 


want customers who pay their bills. 


* 
Our members are constantly consult going 


ing us on your ability to pay and on 
your business methods. t= 
If you can show us that you are 
worthy of credit the best lines of 
merchandise are open to you. 











ON’T let yourself|[gét caught in the mire of 
—bad business. 
The deeper you get into it the more you will 
come to realize that you need expert help and 
advice to get you out. 

Send this ad attached to your letterhead at 
once to the Merchants Business Building Shoe 
Service and get full information and sugges- 
tions on how to increase the present business 
of your store. 

We can send this free information to only one mer- 
chant in each town, so hurry your request to us. 


Can You Use Mats? 


Merchants Bult Service 





THE CREDIT CLEARING HOUSE 
“Builder of Better Credits” 
Offices in all important cities 
Executive Offices: 440 Fourth Ave., New York, N. Y. 























LA TRICOLETTE 


Havana Brown Calf 
Boot with Gray Suede 
Top. Leather Louis 
Heel. Imitation Stitch- 
ed Tip. Flexible Welt. 


P. J. HARNEY 


SHOE COMPANY 
LYNN :: :: MASS. 


Boston Office, 183 Essex St. 


Coast Distributors 


H. S. BELL & CO. 
Los Angeles 


HARNEY 


te — a : 
C Tia SS. 100s You Order Are lhe Shoes You Got 7 
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All Ouldoors calls for 
KEDS. 


Make Your Windows Talk and Sell 


Keds: 


Let your trade know that your store 
is the local Keds headquarters. 


Make your windows talk 
Keds as attractively and 
forcefully as in the above 
pictured suggestion. 


Our big four-color Keds pos- 
ters will enliven your display 


and suggest a need for Keds to every 


member of the family. 


RR 


110% 


ee} 
ease 





The big Keds advertising 
drive for 1918 is on. 


Link your store with it in 
every possible way and ride 
with us to another and still 
bigger sales success. 


United States Rubber Company 


New York 
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July 6, 1918 





oe et ete TTT eT eH eniiiiiieniiiiiieniiiiiiiel 




















July 6, 1918 


= SVUUASUAULUEL LLAMA 


Wee 
«Footwear, ein and Prices — 


SHORTAGE OF 
BOOTS AND ARCTICS 


Likely to Increase 
Rather than Diminish 


The new call for men to go to the 
camps, or to prepare for a trip to 
France, is depleting still further the 
men workmen in the rubber footwear 
factories. At the same time the addi- 
tions to the army, wherever situated, 
denote an increased demand, present 
or prospective, for trench rubber boots, 
and the more naval men there are, 
still heavier is call for all-rubber high- 
cut overshoes. 


CRUDE RUBBER 
IN SHORT SUPPLY 


And Selling at Fixed Prices 
Where War Board Commands 


Crude rubber in importers’ and 
dealers’ hands is growing less and 
less each day, that is, free rubber is 
scarce, for all rubber now coming in is 
going where the Government com- 
mands regardless of the original con- 
signee. He simply sells it to the 
Government, who decides to what 
factory it shall go. And as the prices 
are fixed, there is very little excite- 
ment or competition in the crude 
market today. The question which is 
worrying the trade is whether the 
present arrangement will continue 
another quarter or half-year. While 
those manufacturers who have Govern- 
ment contracts (and nearly all have 
them,) will be allowed all the crude 
rubber they will require to complete 
those contracts, it is far from certain 
that they will be allowed all that they 
need to fill their orders from regular 
customers. It is stated that a new 
concern contemplated starting soon 
with a capacity of 2,000 pairs a day, 
but by the terms of the War Board, 
no manufacturer will be allowed, 
for civilian production, more than 
7-16 of the amount he used last year 





The - Realm 
Market Review of Rubber 


in the same quarter, and as this con- 
cern did not use any then, not being 
in business at the time, it cannot be 
allotted any crude rubber. 

The prices fixed by the Govern- 
ment are the ruling prices today and 
we repeat the figures as given last 
week: 

Upriver fine, 68c; islands fine, 59c; 
upriver coarse, 40c; islands coarse, 
27c; caucho ball, 40c for upper, 36c 
for lower; cameta, 28c; first latex 
pale crepe, 63c; smoked sheets, 62c; 
brown crepe, 60c; centrals and Mexi- 
cans, 39c; guayule, wet 35c, washed 
and dried 48c. 


SCRAP RUBBER 
IN ONLY MODERATE CALL 


And Prices Inclined 
Towards Lower Offers 


The scrap rubber market continues 
dull, a fact which is somewhat sur- 
prsising, when the crude rubber supply 
is so restricted. Some reclaimers 
found a fairly good call for their prod- 
uct, but others report no increase in 
the call since the new partial embargo 
went into effect. Dealers are finding 
no heavier demand for scrap, and are 
not over-anxious buyers. Prices have 
sagged a little, especially in the West 
and in consequence, no great amount 
of business is being offered in scrap 
footwear by the collectors. Dealers 
prices are about )4c lower in Chicago 
than in New York, Philadelphia or 
Boston. Quotations are as follows: 


New Bos- Phila. Chi- 
York ton cago 


Scrap Boots 
and Shoes .$8.25 $8.35 $8.25 $8.10 
Trimmed Arc- 


Ee aes 6.50 6.60 6.40 6.40. 


Untrimmed 
Arctics..... 5.50 5.60 5.40 5.40 


Collectors’ offers to retail shoe men 
for such small lots as they may have 
on hand must be enough below these 
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figures to allow expenses, and a margin 
of profit. 


RUBBER NOTES 


W. B. Laighton, manager of export 
sales of the Hood Rubber Co., has re- 
turned from a ten days’ trip to Canada. 


Albert Boasberg, who for two years 
has been Rochester, New York, rep- 
resentative of the United States Rub- 
ber Company has taken up new duties 
with the company in New York city. 
Mr. Boasberg has worked for the com- 
pany in Buffalo and Chicago, and his 
transfer to New York is a deserved 
promotion. 

Hon. L. D. Apsley, president of the 
Apsley Rubber Co. is a forceful speaker, 
and knows how to say what he wants 
to say. A recent communication to 
his employees has the right ring, and 
we repeat it here. “These are serious 
times. Our country, controlled by the 
people, needs our utmost loyalty and 
help. Do we fully appreciate the 
liberty and independence we have in 
our country? The officers of the 
Apsley Rubber Company fully appre- 
ciate and value our form of govern- 
ment, and intend to do all possible 
toshow their loyalty. There are 
inequalities in our business which we 
are trying to wisely manage, and are 
doing everything we possibly can to 
be fair and kind to everyone connected 
with the Company. We have done 
much in this direction, which gives 
us great pleasure. In doing what we 
have done, we must ask one and all 
to show their appreciation, and to put 
in a little extra effort, which will 
increase the production, and greatly 
help the Government to win this war 
for freedom. We are most anxious 
to increase our business, but we prefer 
to see it grow smaller rather than to 
tolerate profiteering, or to’ retain 
slackers or disloyal people in our em- 
ploy. We are doing our part. Will 
you do your part? 
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BROWN BUCK TOP, 8-INCH 
MAHOGANY BROWN CALF 
THREE QUARTER FOXED POLISH 
14-8 MILITARY HEEL, IVORY WELTING 


DoNN D. SARGENT Co. 


SALEM, MASSACHUSETTS 


FACTORY BOSTON OFFICE 
407 BRIDGE STREET 195 ESSEX STREET 
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News in Shoe Markets 


Manufac 


and. Merchandising 


Develop~ 


ments m America’s Shoe Centers 
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Lynn 


TAKES 
MORE SPACE 


Fits Up to Make 
1500 Pairs a Day 


George E. Coffin Shoe Co. has taken 
additional space in the Realty build- 
ing, corner of Broad street and Mar- 
shall’s wharf, and has fitted up to 
make 1500 pairs of women’s welt and 
turn shoes daily. The firm began busi- 
ness in April, 1917, making 350 pairs 
a day. It increased to 500, then to 
700 and now it goes to 1500 pairs. 
George E. Coffin is manager of the 
factory, and A. H. Mahoney is mana- 
ger of the sales department. 


WHITE SHOES 

FOR 1919 

White Leathers, 

White Fabrics, White Soles 


Donn D. Sargent Co. will show at 
their Boston office, during July, the 
longest line of samples of white foot- 
wear that they have presented to the 
trade. Both boots and oxfords will be 
displayed, and they will be of white 
fabrics and leathers, and will have 
white soles. 


FASHION SHOW 
ON A TOUR 
Lynn Shoes May Be Staged 
in Big Cities 

“Lynn’s Footwear Fashion Fore- 
cast,” which was staged at the Retail- 
er’s convention in Chicago, last Janu- 
ary, may be sent on a tour of big 
cities, the coming Fall. If it is, it will 
be produced in department stores and 
large retail shoe stores. The stage 


settings, portraying Lynn’s beautiful 
ocean boulevard, Broad street, the 
leading shoe manufacturing street of 
the country, and other places of Lynn 


will be used for a background. Models 
will wear the latest fashions in gowns, 
and the best examples of Lynn’s shoes 
made under the new regulations fixed 
by the Conservation Board. Edric 
R. Taylor, of McNichol-Taylor Co., 
who produced Lynn’s Footwear Fash- 
ion Forecast at Chicago, is working 
on the plans for sending the show on a 
tour of the big cities. 


RECOLORERS AND 
RENOVATORS 


New Compounds for Making 
Old Uppers Look New 


Burdett Stain Co. 211 Market street, 
Lynn, is working on new compounds, 
for making old uppers look like new. 
It has a compound for recoloring 
uppers, and another compound for 
r novating uppers. The former com- 
pound may be applied.to uppers, say 
of a light tan shade, to turn them into 
a mahogany shade. The second com- 
pound may be applied to worn and 
stained uppers, to make them look 
new. The compounds are being used 
in some factories, and, also, in a few 
stores. They enable owners of shop- 
worn, and off color shoes, to renovate 
them, and make them salable. 


FINISH FOR 
FIBRE SOLES 


Makes Their Edges 
and Bottoms Look 
Like Leather Soles 


Some sample shoes in the laboratory 
of the Burdett Stain Co.,211 Market 
street, Lynn, look like regular leather 
soles. They have shiny, black edges, 
and black bottoms, like regular leather 
sole shoes. But the fact is the shoes 
have fibre soles, and the soles are 
treated with new finishes, which, when 


brushed up, make them look just like 
regular leather soles. 


NO RETURNED 
SHOES 


Care in Making 
Prevents Come-backs 


A Lynn maker of women’s stylish 
shoes says that not a pair of shoes has 
been returned to his factory by the 
buyers during the past year. He con- 
siders this fortunate circumstance 
due to the thoroughness with which 
he makes shoes. He makes styles 
of the moment, too, the shoes that are 
most likely to come back. But not a 
pair has come back to him. “There 
hasn’t been any reason for returning 
them,” he adds. ‘“‘The leathers and 
materials for them have been selected 
with care, and the workmanship in 
them has been thorough, and they have 
been made fully up to value, and, if 
anything, a bit more. It is best,” 
argues the manufacturer, “to put 
everything possible into the shoes 
before they leave the factory, rather 
than to stand the loss on the shoes if 
they are returned.” 

Possibly, this is an exceptional case. 
At all events, it is an actual case. It 
shows one way to eliminate returned 
shoes, which are wasteful. It has the 
ear-marks of real wartime economy. 
Incidentally, it shows that a part of 
the burden of returned shoes is not 
wholly on the shoe merchant, but 
rests in part on the manufacturer, 
demanding from him that his shoes be 
so well and thoroughly made that shoe 
merchants will not seek to return them. 


NEW LASTS 
FROM OLD 


The Remodelling of 
Old Lasts Looks Economical 


It looks like new lasts from old for 
Lynn for a while. The Conservation 
Board has put a ban on new style lasts 
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P. J. Harney Shoe Co. 


Factory, Lynn, Mass. 
Boston Office 
183 Essex Street 











Tober-Saifer Shoe Co. 
Creators of Novelty Shoes 
Oxfords and Pumps 

In Stock Ready to Ship 
Also Nifty Boots in All Lead- 


ing‘ Shades 
rite for Samples 


1312 Washington Av., St. Louis, Mo. 








The House of Service 
Novelty Footwear 


IN STOCK 
In Narrow Widths 


VINSONHALER SHOE CO., 
1211 Washington Ave., St. Louis 











Goris 


Women’s McKay and Welt Shoes, Stylish 
at all times and values that stand alone 
at their prices. 

Cotter Shoe Co. - - Lynn, Mass. 


» 212 Essex St. 














1S$08 WASHINGTON AVE. 
St. Louis. Mo. 


Novelties in Stock 
For At Once Shipment 








The Easiest Selling House Shoes 


9 
Large 
ee ~ 
one Turns 


Lane Brothers Co. 4.1.:555 ave. Boston 








W.C. Cushman & Co. 


WOMEN’S WELT AND McKAY 
SPECIALTY SHOES 
ON THE FLOOR—READY TO SHIP 


403 Albany Bid., Boston 


New York Office, Duane St., Room 32 











ber Line 3 100 Styles 
mfort Shoes 


Sullets — Oxfords -— Bals 
‘olish— 


TIMSON snoe, Ine, 
Boston, Mass. 
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turned from the blocks. But there 
seems to be no rule nor regulation 
against making new lasts from old by 
the process of remodelling them. 

This process of remodelling lasts is 
comparatively new, and as it is grow- 
ing fast it looks like a real economy 
in the footwear trade, perhaps worthy 
of commendation by the Conserva- 
tion Board. Certainly it is saving and 
putting to use again old lasts that 
mizht otherwise be thrown away, just 
as the modern shoe repairing industry 
is saving, and is putting to use again 
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worn shoes that might otherwise be 
thrown away. 

At least five firms of Lynn are 
engaged in remodelling lasts, and the 
number is likely to increase. The mak- 
ing of new style lasts is restricted by 
the Conservation Board, and the mak- 
ing of new lasts to take the place of 
worn out lasts is handicapped by the 
lack of last blocks. A Lynn manu- 
facturer of lasts rode through Maine 
recently, making one trip of nine miles 
in an old fashioned stage coach, but 
not a last block could he find. 


Rochester 


MANUFACTURERS OF 
SPECIAL SHOE S 


Think Government 
Restrictions Will 
Help Their Business 


The restrictions on the shoe manu- 
facturers have little effect on the busi- 
ness of the W. B. Coon Company, ac- 
cording to William B. Coon, its presi- 
dent. The firm confines itself largely 
to the manufacture of special shoes. 
“These shoes meet the requirements of 
the industry board,” said Mr. Coon. 
“The restrictions hardly affect us at 
all. It may be that our business will 
be helped through the stimulation of 
demand for special shoes. Business is 
excellent. We are handling our 


capacity.” 


FREIGHT RATE 
ADVANCE . 


Materially Affecting 
Shoe Producers 


Rochester shoe manufacturers are 
materially affected by the increased 
25 per cent freight rates ordered by 
Director General McAdoo and taking 
effect on June 25th. The manufac- 
turers as a whole have made no protest 
against these advances, not desiring 
to unnecessarily antagonize the rail- 
road administration, although in some 
quarters the advances are condemned 
on the ground that they are not justi- 
fied in view of the condition of the 


carriers. 


COAL 
SITUATION 
Worrying 
the Trade 
Rochester shoe manufacturers dare 
finding it extremely difficult to obtain 


sufficient coal for next Winter’s wants, 
One manufacturer is in the market for 
1,000 tons, and after much parley, oc- 
cupying a period of several weeks, 
found it possible to secure only 225. 
He predicts a tie-up of longer duration 
than last Spring’s unless relief is forth- 
coming. 


GAVE THEIR 
WORKERS 


An Enforced 
Three-Day Vacation 


Because of uncertain*y and delay in 
deliveries of raw materials a large shoe 
factory in Rochester gave thirty-five 
of its workers a three-day lay-off with 
pay. As was explained by the employ- 
ment manager this was necessary, for 
the men would in the interval probably 
find employment with some other shoe 
factory or be induced to take up work 
in munition factories. 


ROCHESTER 
SHOES 


To Go to New York 
By Canal 


Rochester shoe manufacturers are 
preparing to utilize the package freight 
service on the New York State Barge 
Canal which has just been established 
by G. A. Tomlinson, Federal director 
of canals. ‘Terminal facilities will be . 
established near the shoe manufactur- 
ing center of the city. 


SHOE STYLE 
SHOW 


Traveling Salesmen’s 
Association Busy 


All is in readiness for the Rochester 
Shoe Style Show which opens on Mon- 
day, July 8th, and continues to July 
13th. The Rochester Association of 
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Traveling Shoe Salesmen, under whose 
auspices the show is being conducted, 
promises a more pretentious display 
than ever. 

At the regular weekly meeting of 
the association United States Marshal 
John D. Lynn, for the western New 
York district, addressed the members 
on “German Propaganda.” Marshal 
Lynn pointed out how the road men 
can help to prevent the spread of the 
propaganda. He told of many in- 
stances where scandalous stories hurt 
the American Red Cross. 

Joseph P. Byrne, of ‘John Kelly, 
Inc., introduced a number of resolu- 
tions to be presented to the National 
Association. Mr. Byrne did not care 
to divulge the nature of resolutions for 
publication, except to say that they 
were in the financial interests of the 
salesmen. 

Two additional members of the as- 
sociation left for military service last 
week. They are Frank Stevens of 
W. B. Coon & Company, who left 
with the Rochester contingent, and 
J. A. McCourt of the Ferris Shoe 
Company, of Cleveland, who has en- 
listed in the Medical Department. 

George D. Horst of John Kelly, Inc., 
was elected to membership at this 
week’s meeting. 


RETAIL SHOE . 
DEALERS 


Will Push Sales of 
Gray Shoes This Fall 


A round table discussion under the 
leadership of President Harry H. 
Phelan occupied the attention of the 
members of the Rochester Retail Shoe 


Dealers’ Association at its regular 
meeting. The association will intro- 
duce an advertising campaign to 


stimulate the sale of gray shoes this 
Fall. Many of the dealers are under 
heavy order for these shoes, and un- 
less the sale is large they will have 
difficulties. They will make repre- 
sentation to the government with the 
hope of nipping in the bud any propa- 
ganda that will have a tendency to 
make women believe that it is unpatri- 
otic to wear gray shoes this Fall. 
The association feels that this was not 
the purpose of the government officials 
in restricting the manufacture of gray 
shoes for next Spring. 

Among the draft registrants who 
left Rochester for Camp Upton on 
Thursday was Isidore Friedman, who 
was in charge of the men’s de- 
partment of the William Eastwood & 
Son Company’s Main Street east 
store. 


Chicago 


WEATHER 
CONDITIONS 


Strongly 
Affect Sales 


Cool weather in the first few days 
of last week had a depressing effect 
upon shoe selling. There was a steady 
period of this kind of atmosphere until 
the latter part of the week, when a 
decided turn to the old warm days that 
Chicago used to know accelerated shoe 
buying to very satisfactory propor- 
tions. It is hoped that with the con- 
tinuing of the present fine weather 
merchants will have no cause for com- 
plaint; on the other hand, all indica- 
tions point to an upward trend in busi- 
ness that will measure up to any season 
on record. 


WHITE 
SHOES 
Predominate 
in Demand 
Whites have been moving with a 
punch, both in pumps and oxfords, 


with the former leading by a small 
margin at most of the loop stores. The 
buying public in feminine styles still 
seem to stick to the low military heels, 
and also Cuban heels. Many pairs of 
white boots are being sold. White 
kid, canvas and buckskin share respec- 
tively in the demand. Tan and black 
oxfords are maintaining their early 
start of active selling. 


SHOE CLERK 
SHORTAGE 


Due to 
‘“‘Work or Fight’’ Order 


Provost Marshal General Crowder’s 
““work or fight” order has played havoc 
with almost every store in the city, 
many of the merchants losing approxi- 
mately 80 per cent of their high grade 
clerks. The help question for some 
months to come will present a knotty 
problem for local merchants, and 
every means is being presented to 
offset the dire conditions in which the 
stores are placed. 
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In-Stock 
(e} Style 
Specialiners 
0 
Women’s 
Po Novelty 
——_” Shoes 
FOOTWEAR THAT APPEALS 


TO THE FEMININE FANCY 


We make a complete line of 
Women’s Medium and High- 
Grade Welts 


IDEAL VOGUE SHOE CO. 
HAVERHILL, MASS. 
Boston Office, 207 Essex St., Room 218 











WOMEN’S FINE SHOES IN-STOCK 


173 Summer St., Boston 
“Those Totally Different Shoes’’ 








(embers 


s Shoes 














MONITOR SHOE CO. 
66-68 Reade St. 
New York. - - N. ¥.- 


x senenecsnccneccscvsccenet@eetiteanes 





PAFF SHOE COMPANY 


wattle 


Childrens 
Ti Shoes * 








SOFT SOLES 
A wonderful line 
for the Wholesaler 
All leather 3.25 up 
Canvas...2.75 up 
Nu Baby Shoe Co. 


E. Lynn, Mass. 














Tredlite Steppers 
for Boys and Girls 
GUARANTEED 
FOR 75 DAYS 
Write for Particulars 
HenryKleine& Co. 


Chicago 
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IS AT YOUR SERVICE 
THE STETSON SHOE CO,IN) 





SoutwH WEYMOUTH,MASS. 











HENRY LILLY CO. 
88-90 Reade Street - New York 
The Only Exclusive 
Shoe Auction House 


Trade Sales Every Wednesday 
and Friday 








HERBERT P.GLEASON GEORGE O.GLEASON. 


THE 


JOHNSFON/ RPHY 


ee SHOE 


NEW YORK OFFICES 


OFFICE AND FACTORY 
NEWARK.N.S 
s 33-35 w 42"0 St. 











— Gentlemen’s 
‘Yetttn) Shoes 


a A.E. Nettleton Co. 


SYRACUSE, N. Y. 


















Miscellaneous 





PERFECT CASE” 


Write us for prices- 
they will interest -you. 


GORDON MFG. CO. 





285 WEYBOSSET ST. PROVIDENCE, R.1. 





= UNIVE RSITY 
LeCTRorire FOU 


MAKERS 

NG PLATES, COPPER AND 

STEEL FACE ELECTROTYPES 

CAMBRIDGE, MASS 
og ; 
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RETAILERS 
PROTEST 


Provost Marshal’s 
Order 


The Chicago Shoe Retailers’ Asso- 
ciation held its regular luncheon on 
Tuesday June 25th. John O’Connor 
the president, read a copy of a tele- 
gram to Provost Marshal Crowder 
asking reconsideration of the work or 
fight order as far as it concerns shoe 
clerks. Various methods were discussed 
at this meeting of bringing influence 
in Washington to exempt the shoe 
stores from this damaging order. 


Shoe Travelers 
Lunch and Pledge 


The Shoe Travelers’ Association of 
Chicago held their first annual meet- 
ing of the season on Thursday, June 
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27th. This was in the form of a lunch- 
eon at the Morrison Hotel. Thirty 
members were present, and they cele- 
brated the occasion by pledging the 
purchase of $1,650.00 War Saving 
Stamps. This amount represents 
mostly additional pledges, as most of 
the members subscribed for stamps 
earlier in the day, whena city-wide 
canvass was made. It is the plan of 
the Association to hold its meetings 
regularly every two weeks. 


Messrs. John O’Connor and Julius 
Goldberg tendered their O. G. Boost- 
ers’ Club a dinner dance at the Sheri- 
dan Innon June 26th. Big auto buses 
called at the State Street Store for 
the Boosters and their friends, and as 
usual, it was a proverbial “‘good old 
O.-G. time”’. 


Cincinnati 


NEWS NOTES 
AND BUSINESS ITEMS 


Of Shoe Men 
and Their Work 

The factory of the Wise, Shaw & 
Feder Company is among the busiest 
in the city, they having been sold up 
in their entire output for this season 
since May Ist. The selling force of 
this company expects to go out with 
Spring samples about September Ist. 

The Rapid progress which is being 
made by the Mutual Fire Insurance 
Company of the National Shoe Retail- 
ers’ Association, under the direction of 
Secretary Henry Hagemann, is shown 
by the receipt by mail last week of a 
$33,000 fire insurance order from one 
Ohio concern. Mr. Hagemann reports 
total sales of $100,000 for the week, 
all handled through the mail. He 
states that the issue of policies will 
soon aggregate $1,000,000. 

The traveling salesmen from this 
market all expect to go out around 
September Ist with their new samples. 
One or two concerns here will have 
their men in their various territories 
as early as August 15th. When asked 
as to the ease with which their business 
for Spring footwear will be booked by 
traveling men this fall, one local manu- 
facturer states that while business 
may not be quite as easy to get as it 
was during the past season, he believes 
orders for all of the shoes they will 
be able to make, with the shortage 
of labor, will be received. 


The demand for white footwear 
among the retailers of ladies’ lines has 
been especially strong during the last 
month. In every case the local stores 
have sold out their regular sizes, and 
are finding it difficult to secure fill-in 
orders from their jobbers and manu- 
facturers. 


THE OLD SHOE 
COLLECTION CAMPAIGN 


Will Find Ready 
Workers in Cincinnati 


In a recent letter from H. B. Scates, 
president of the Massachusetts Shoe 
Retailers’ Association and Chairman of 
the Committee of Shoe Retailers 
selected by the Red Cross Society for 
the collection of old shoes, states that 
the Committee is ready to go ahead 
with the work as soon as the Society 
gives the command. J. P. Orr of this 
city, who is a member of the Commit- 
tee, says he is confident that the 
retailers throughout the country will 
earnestly co-operate with them when 
they are instructed to commence the 
campaign. A plan is being worked out 
at the Red Cross Headquarters which 
will prevent unscrupulous dealers from 
collecting old shoes and reselling them. 

L. B. Fay, General Manager of the 
Elyria National Rubber Heel Com- 
pany, and Ted Nicar of the Firestone 
Tire & Rubber Company: of Akron, 
were visitors here this week after 
having attended the Pittsburg con- 
vention. 
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Brockton 


AT THE 
STYLE SHOW 


‘‘Made in Brockton” 
Exhibition 

Shoe manufacturing concerns in this 
city which will be represented at the 
Boston Style Show to be held at the 
Copley-Plaza, July 8-12, are making 
active preparations for showing their 
lines. Special samples have been made 
which will give the visiting trade an 
excellent idea of what is being made 
ready for Spring, 1919. These shoes 
are, in the fullest sense of the word, a 
**Made in Brockton” exhibit represent- 
ing the style, quality and workman- 
ship for which this city is famous. 


SAMPLES 
FOR SPRING 


Salesmen Preparing for . 
Another Season 


Practically all the traveling repre- 
sentatives of Brockton houses have fin- 
ished their Fall trips and are making 
preparations for another season. Many 
of them are now at the Brockton 
factories, daily, lining up their sample 
lists and consulting with sales and 
factory managers as regards lines to be 
,shown the coming season. 


Styles Conservative 
Yet Attractive 


Plain patterns will prevail for the 
Spring season. Of that there is no 


doubt. This, however, is an advan- 
tage for the class of goods made in 
Brockton inasmuch as the plainer the 
style, the better the opporutnity for 
the display of shoemaking. 


‘““MADE IN 
BROCKTON” 


Oxfords and 
Women’s Shoes 


Women’s welts will constitute a 
strong feature of Brockton’s sample 
lines for the coming Spring. With 
few exceptions all concerns here will 
show samples of women’s shoes as 
additions to their established men’s 
lines. Oxfords will have a more promi- 
nent place in both men’s and women’s 
samples than ever before. The opinion 
of the trade here is that oxford patterns 
are due next year for record-breaking 
sales. 


Fourth of July 
Holiday 


Fourth of July week is always a 
holiday period among the Brockton 
shoe factories. ‘This year, however, 
the concerns closing for more than one 
day were less than usual. With short- 
age of help and consequent lessening 
down of production, factories need all 
the time possible to produce Fall orders. 
About half of the shoe factories were 
closed Fourth of July day only, while 
the remainder closed Wednesday night 
for the balance of the week. 


Haverhill 


WOOD HEEL 
POPULAR 


For Turn, Welt 
and McKay Lines 


The popularity of wood heels on all 
kinds of women’s footwear is steadily 
increasing. Wood heels impart a 
lightness and daintiness to women’s 
footwear which is impossible to obtain 
by the use of leather or composite 
heels. Also, they conserve leather, 
which is an important factor at the 
present time. 

There are numerous wood heel manu- 
facturing concerns in Haverhill all of 
which are doing a business only limited 
by their manufacturing capacity. 
There will, however, be no lack of 
wood heels for Haverhill-made foot- 


wear, a fact which shoe merchants 
will receive with satisfaction. 


CUBAN BUYERS 
HERE 


Representatives of 
Island Shoe Concerns 


During the past week several buyers 
representing Cuban houses have been 
in Haverhill, making the visit to this 
city for the purpose of looking after 
the production of their orders. Cuba 
is a large buyer of Haverhill made 
footwear, particularly in the light 
dainty turns which are a feature of 
Haverhill’s production. These are 
especially adapted to the demands of 
Cuban trade. Several Haverhill con- 
cerns do a large part of their business 
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‘Where To Buy 
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GUARANTEED 
HUB TWO YEARS 
Cy snomiese cee 


A Materialsand Highest Skilled 
Labor are Used 

BOSTON OFFICE NEW Toes = 

52 Chauncy St. Broadwa 








Colored 
Chrome 
Sides 


Beggs & Cobb, Inc., Boston, Mass. 











TANDARD KID 
TRUE TO ITS NAME 
IT’S STANDARDIZED 

Standard Kid Mfg. Co. 
207 South St., Boston, Mass. 











oo ae 

aterproo 
Leather that 
Takes and Re- 
tains‘a Polish 

Creese & Cook Co., $5eut sirsst 


Tanneries at Danversport 











T. W. GODSOE, Pres. 
W. G. eee Vice-Pres. 
. E. J JONES, Treas. 


F. E. JONES COMPANY 
covors MAT KID 


95 South Street, Boston 








KY steve 











The Proper Dress- 
ing for Every Shoe 


Griffin Mfg. Co., Inc. 
67-69 Murray St. 
New York 
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[ee invented the Label the Shoe Carton 
and have Pd the Labels used 
by the — Trade ever in 
Send for Samples 


~ 








ATLANTIC PRINTING CO. 


Shoe Printers 


Tear out this ad and mail for details of 
our Special Printing Service for 
the Boot and Shoe Trade. 
201 South Street, Boston, Mass. 
Telephone Beach 4960—4961. 








COLOR PRINTING DESIGNING 
CATALOGUES 


HOOPER PRINTING COMPANY 
74 INDIA STREET, BOSTON 








“4 Splendidly Equipped Plant” 
The HARVARD 
ENGRAVING CO. 


MAKERS OF HIGHEST GRADE 
Shoe Cuts for Advertising and Catalog Purposes 


at 173 Summer St., Boston 








SHOE ILLUSTRATORS 
Cc. GRIECO 


COMMERCIAL ART CO. 
179 W. Washington Street, 
CHICAGO 








ARE YOU GETTING OUT A 
CATALOG? 
LET US MAKE THE SHOE 
ENGRAVINGS 


WE ARE EXPERTS! 


JOURNAL ENGRAVING CO. 
257 WASHINGTON ST., BOSTON 








for every pu 
SHOE ILLUSTRATOR - off the odvertiser 
Nol Smee 
“ee . 














JAMES KENT EATON 
EXPERT SHOE CATALOG 


PRINTER 


Seventy-four India Street, Boston, Mass. 
Telephone, Fort Hill 1006 











with Cuban houses, while many others 
have important business relations with 
the Island buyers. 


Increase in Production 
of McKays 


The production of women’s McKay 
footwear in Haverhill has shown con- 
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siderable increase during the past 
year. Several concerns already iden- 
tified with these goods have increased 
their output, while new lines have been 
brought out. Only the restrictions 
brought about through lack of sufficient 
factory help has prevented a further 
increase in the output of women’s 


McKays. 


North West 


WOMEN BEING TRAINED 
TO SELL SHOES 


To Take Places Left Vacant 
by War’s Demands 


Apropos the matter of retail sales- 
men, C. A. Kilbourne, shoe depart- 
ment manager in Dayton’s, Minne- 
apolis, is breaking in eight young 
ladies as prospective shoe saleswomen. 
None of these young women have had 
any experience in the fitting and sale 
of footwear and they are being edu- 
cated by gradual stages to the point 
where they will be able to do active 
work in this line. During the training 
period they are working on stock, and 
gaining a general acquaintance with 
the details of the Dayton shoe depart- 
ment, making no sales aside from such 
minor ones as laces, barefoot sandals 
and tennis goods, sales requiring fitting 
ability not being entrusted to them 
during this training period. 


DAYTON 
DEPARTMENT 


Has Sent Its Quota 
to the Front 


Three members of Mr. Kilbourne’s 
staff of salesmen left Minneapolis as 
members of the draft contingent 
departing on June 24. These young 
men who are going to do their part in 
carrying the Stars and Stripes across 
the Rhine and planting it on the lawn 
at Potsdam are Edward Koch, Verne 
Kelly and Otto Froelich. Seven shoe 
salesmen in all have joined the colors 
from the Dayton shoe department 
during the past year. 


TRADE PLEASED 


With Color and Style 
Restrictions for Spring 


Generally speaking, Minneapolis 
shoe retailers express themselves as 
mighty well pleased with the restric- 
tions placed around the manufacture 
of footwear for Spring, ’19. They take 
the position that one of the great 


uncertainties of the shoe retailing 
game during past years has had its 
source in the frequency with which new 
lasts were put out by the various fac- 
tories. This multiplicity of lasts, com- 
bined with the constant introduction 
of new shades of leather and the gamble 
incident to the question of determining 
what height of shoes will take best 
with the trade, has caused many a shoe 
retailer no few hours of worry. As one 
prominent Nicollet Avenue shoe man re- 
marked to the “Recorder” representa- 
tive a few days ago, “I believe the shoe 
business is in the best condition today 
that it has ever been, so far as the shoe 
retailer is concerned. The gamble will 
be largely eliminated with the arrival 
of Spring stocks and, with the less 
investment needed, the retailer can 
turn his stocks oftener, keep his stocks 
cleaner, and make a better showing 
in the form of net profits.” 


RETAIL 
ASSOCIATION 
Protests 
Crowder’s Order 

Two wires went to Provost Marshal 
General Crowder from Minneapolis 
the past week, one being sent by C. A. 
Kilbourne as president of the local 
association and the other by G. A. 
Pierce as ex-president of the Minnesota 
Shoe Retailers’ Association. These 
messages asked that, if possible, the 
ruling regarding the classification of 
retail salesmen as non-essential workers 
under the “work or fight” order be 
amended or altered to exclude trained 
shoe salesmen, it being pointed out 
that the work of the shoe salesmen is 
such that years of training and experi- 
ence are required and that the future 
welfare of the nation depends to no 
small degree upon the proper fitting 
of the feet of the growing generation. 
Attention was directed to the rather 
large percentage of men disqualified 
for military service by broken down 
arches, flat feet and other foot ailments, 
the point being made that an influx of 
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inexperienced salesmen on the fitting 
floors of the retail stores of the nation 
would aggravate these conditions as 
regards the boys and girls of today. 


SHOE 
ASSOCIATIONS 


Too Busy to 
Hold Picnics 


Officers of the Minneapolis Shoe 
Retailers’ Association lunched at the 
Dyckman Hotel Wednesday noon, 
June 26, and considered various mat- 
ters affecting the business of retailing 
shoes in the Mill City. A decision was 
reached at this meeting to abandon 
the annual picnic this year, the opinion 
being that with conditions as they are 
this time and money could be used 


to better advantage. The question 
of help in the sales departments of 
local stores was likewise considered. 

Both the Northwestern Shoe Trav- 
elers’ Association and the Home Trade 
Shoe Store, Minneapolis, have con- 
cluded to abandon their annual picnic 
outings this year owing to existing 
conditions. 


George A. Pierce is now in the eastern 
markets on a two weeks’ trip, having 
as its object the urging of earliest 
possible deliveries on his Fall merchan- 
dise as well as placing orders for next 
Spring delivery. Boston, Rochester, 
New York and other shoe distributing 
centers were on his proposed itinerary 
at the time of his departure from Min- 
neapolis on June 27. 


St Louis 


Regulated Styles 
Now in the “‘Making”’ 

Manufacturers are taking steps to 
adjust themselves and their Spring 
samples to the requirements as laid 
down by the Government and hope to be 
ready to send their men out beginning 
about the middle of August. In the 
meantime there is every disposition to 
meet the needs of the Government 
and there will be no samples prepared 
that do not comply with the orders 
from Washington. 

Operations of factories continue to 
be below the needs of the houses to meet 
the shipping requirements of their ad- 
vance and fill-in-orders, but by running 
steadily it is expected to get all the 
goods shipped in time for the Fall sea- 
son as well as take care of the current 
needs of the retailers. Fill-in-business 
on strictly Summer stuff is in heavy 
volume, evidencing that the retailers 
are selling out well on Summer lines, 
and especially on whites which are 
hard to keep in stock. 

Specialty houses and jobbers are also 
being kept busy rushing in their goods 
from their factory connections in time 
to meet the needs of their customers, 
but so far have not suffered materially 
from delays. 


Zone Director on 
War Production 

President Jackson Johnson, of the 
St. Louis Chamber of Commerce, also 
chairman of the board of the Inter- 
national Shoe Co., who was recently 
made zone director of war production 
organization for the St. Louis zone, has 


taken hold of the matter vigorously 
and is organizing the manufacturing 
industries of the zone and pushing 
through a survey of the plant capacities 
and their facilities for doing their 
normal work or special work to which 
their plants can be adjusted. A meet- 
ing called by him brought 200 manu- 
facturers from all parts of the district 
to St. Louis and plans were laid for 
the rapid organization and systema- 
tization of the work of producing war 
materials and relieving the congestion 
in Eastern districts. 


Election of Shoe 
and Leather Club 


The one-ticket election of the Shoe 
and Leather Club has been followed by 
the installation of the officers who are 
changed but little from last year. The 
officers are: President, A. A. Tilden; 
first vice-president, Lloyd Whitcomb; 
second vice-president, Jos. A. Mesch; 
secretary, W. C. Lang; treasurer, C. A. 
Bell; directors, J. H. Bentzen, F. W. 
Blelock, Thos. Hanlon, W. P. Mason, 
F. M Luby, J. J. Scannell, Geo. A. 
Anderson, A. L. Brown, J. J. Wertz. 


Now Credit Men’s 
Convention to St. Louis 

Many of the credit men of the 
wholesale houses in the shoe district 
attended the annual convention of the 
National Association of Credit Men 
at Chicago and have returned with 
assurances that the next convention, 
that of 1919, will be held in St. Louis, 
the executive board having the power 
of selection. 
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Where Pe Buy 
Miscellaneous | 











High Quality Shoe 
Laces'for the Manu- 
facturing Trade. 
Write for Samples 
and Prices. 


J.& B.SALES CO. 
470 Park Ave. 
Worcester - Mass. 

















Wwé SUMNER SMITH 
HICAGO ILL. 


ed =_— 


— WRITE — 








“UP TO THE MINUTE” 


Slipper Bows, 
Ornaments, Buckles, etc. 


D. T. DUDLEY & CO. 


66 Washington St. Haverhill, Mass. 











throughout South America means “These 
goods are the best of their’ kind for the 
South American market.” 











CASH PAID 


for shoe stores or surplus stocks of shoes 

or for other merchandise. Leases taken 

mee We will send a agony he to 
te and make offer upon 

Max pe Mercantile on 


100-102-104 Grand St. New York City 











Phone Spring 9413 
port 





ALSO ENTIRE RETAIL OR WHOLESALE 











We quick 
for retail and ind wholesale stocks of shows hoes or 


ity. 
] mercantile reference. 
BROOKLYN PURCHASING SYNDICATE 
FRANK W. 


610 Broadway, Brooklyn 
*Phone, 2328 Vi Williamsburg 











Insoles of all kinds 


Made by the House that 
makes good on deliveries 


Our brand is in demand 
Order from your Jobbers 














IHL 
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See ACE CALF 
made up in 
distinctive shoe 
styles on 
living models 


A Style Creating Leather 
ACE CALF 


Ace Calf will make Be sure to see our 


up into shoes of Color 909 


marked distinction ann af sa tim 
and individuality. leading shades. 


J. S. BARNET & SONS, Inc. 


Tanneries at Lynn, Mass., U. S. A. 


Salesrooms, 75 South Street, Boston, Mass. 


On Display 
Boston Shoe Style 
Show, Booth 2 
Copley-Plaza 
Hotel 

July 8-12 


Its deep brilliant lustre, 
silky texture and beau- 
tiful color are winning 
the enthusiam of the 
most critical buyers. 








SUIT AT 
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bi] ge 


Will find our complete 
line of new and approved 
M*Kay footwear on ex- 
hibition at OUr.c.c.7 
.o Boston Salestoom. 


Women’ styles that 
are sensible, a active, 
and patriotic. 


Allen, foster, Bridéo Co. 


—Mass. 


Basin fe 2M Bsa 
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Spot Cash Talks! 


Hence Our Ability to 
Save You 15% to 30% 


HE Wholesaler who can save his customers most and deliver the 
goods is the man who merits your business. 





This house is unique in both saving and service. 


These are times when Rosenberg saving and Rosenberg service can 
relieve and profit you as never before. 


Our plans for now and the coming season are on a larger-than-ever-scale. 


We placed our orders for next fall and winter’s shoes months ago antic- 
ipating present high prices and difficulties in getting merchandise. 


So we shall be prepared to serve you as successfully, perhaps more so, 
than ever before. 


S. Rosenberg 


The House That Saves You 15% to 30% 


Boston, Mass. 
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We shall display a limited number of our styles at the 


BOSTON SHOE STYLE SHOW 


ROOM 159 COPLEY-PLAZA HOTEL JULY 8th to 12th 


Buying headquarters, however, will be at our salesrooms, 209 Essex 
Street, Boston. 

There you will find the goods you want on the floor—ready for 
immediate shipment. 
































3 
1 
Just one of the 12 sim- 


A glimpse of our Re- 
ceiving Department, 
where goods are con- 
tinually flowing in as 
fast as they’re going out. 
Every lot that comes in 
.1s bought to be offered 
to our customers at a 
sure saving of 15 per 
cent to 30 per cent. 





2 
This busy department packs, marks and ships an average of 560 
cases of shoes each working day of the year—all over this country. 
Just to read a few of the addresses stenciled on the cases is to learn 
that some of the best-known wholesale and retail shoe merchants 
They’ve learned how to save 15 per 


are constantly our patrons. 
cent to 30 per cent. 


ilar aisles on our great 
selling floor-120 feet in 
length and piled to the 
ceiling with money-sav- 
ing merchandise. An- 
other floor just beneath 
is 150 by 175 feet, and 
just as full at all times. 





pom oem 











~ 




















This 

Trade-mark 
On Fabric Shoes 
Protects You 





PETERS 


Se, @ ‘ 
ne 

REIGNSKIN 
REG.U.S.PAT. OFFICE 


| FINEST SHOE FABRIC 
J IN THE WORLD 
Serb. Cold water, Wade soap 

















You can assure yourself that the White Fabric shoe you 
buy is genuine 


Peters Reignskin 


Reg U. 5S. Pat. Off. 


by a glance at the trade-mark on the inside of the sole. 


It is an old Colonial custom, the pasting of the label on the 
“sock lining’ over the instep. We have asked the manu- 
facturers of genuine REIGNSKIN shoes to adopt it for 
your protection. Ve furnish the Labels, Free. If there 
is no Reignskin Label in the Shoe it is probably a cheap 
imitation. 

A genuine Reignskin Shoe looks for all the world like real 
hite Buck leather ; it wears excellently ; it is quickly 
easily scrubbed clean with cold water, white soap and an 

ordinary 5-cent nail brush—the Woolworth kind. 

Daily scrubbings improve REIGNSKIN shoes. The fabric 
mellows and softens with age; if scrubbed on Trees and 
left to dry on them, the stylish shape is regained. 
WHITE.REIGNSKIN SHOES are as practical for Babies 
and Children as for grownups. Are cleaned every night. 
REIGNSKIN SHOES are nationally advertised—a sellin 
help to the Retailer—in well-known and universally rea 
publications: 


Ladies’ Home Journal—Woman’s Home Companion—But- 
terick’s—Delineator—Designer—New Idea—Costume Royal 
— Vogue, etc. etc. 


Peters Manufacturing Co. 


3 Generations 


Lincoln at Essex St. 8th Ave. at 34th St. 
BOSTON NEW YORK 
































(CONSIDER the profits which come from the 
new business NeOlin-soled shoes bring, and 
the profits which come from repeat business on 
Nedlin-soled shoes, and you havetwo big reasons 
for carrying and featuring a Nedlin-soled stock. 


But remember— you cannot satisfy a big demand with a 
limited stock. Your line of Nedlin-soled shoes must be 
sufficiently comprehensive to give your customers a reason 
able choice of styles. 


The Goodyear Tire & Rubber Company, Akron, Ohio 


edlin Soles 


Trade Mark Reg. U.S. Pat. Off. 

















CW Davis @ S$ oavis 


“The Shoe Store Ahead” 


Bates Boots 


210 SOUTH WASHINGTON AVENUE 
LANSING. MICHIGAN 














Januéry 28, 1918. 


The Binger Company, 
New York City. 


Gernttlemen:- 


Last years was the biggest 
year we ever had and we credit no small 
= this gain to your window trim ser- 
vice. 


Your trims put the "kick" into 
our displays -- make them out of the 
-- 1 -- and we know from 
experience that this is the best adver- 
tising, investment we make. 





The saving of time, trouble 
and "brains" in using this alone is 
worth the price. We change windows now 
as easily as an autoist does tires. 


We're keen for Binger. 





— hep t- 
rE 


PRICE TICKETS 
WINDOW CARDS 
NOVELTY FOLDERS 
AND PRINTING 





Write for Catalogue ‘‘Secrets of Success’’ 





THE 


OUR use of this background service can 
build as much business for you this next 
twelve months as it did for Bates. 


Remember—this service is sold exclusively to 
only one merchant in atown. YOUR windows will 
stand “head and shoulders” above your com- 
petitors’! 

As a good business man, you want to know all 
about the plan that enabled Bates to roll up 
“the biggest year” he ever had. 


Write — TODAY — for your copy of 


**The Bigger Plan for 


MAKING SHOW WINDOWS 
PAY A PROFIT” 


This book will be forwarded WITHOUT 
CHARGE only to owners or managers of retail 
shoe stores. Write, or merely mail this page 
pinned to your business card. 


ME 
aL | COMPANY 
53 WEST 237 ST. 
NEW YORK 
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Buyers Visiting Boston Market 
are cordially invited to attend the 


Boston Shoe Style Show 
Living Models will wear 





Wine War -Siales 


Williams Clark & Company 


Makers of La France Shoes for Women 
Lynn, Massachusetts 
Boston Salesrooms, 183 Essex Street 
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Need Men? 


Let’s 


look in these 400 Branches FIRST! 


Before you make a move to hire men see what men the 
Government can find for you. 


On 


the map are spotted the 400 offices that the 


Government has established for this one purpose of 
helping manufacturers find men. 


They blanket the country. And in addition there are 
20,000 U. S. Public Service Reserve agents who reach 
down into every little hamlet where there is labor 
to be had. 


U. 


service. 


S. Employment Service makes no charge for its 
It is supplying the labor for the shipyards. It 


is supplying a daily growing number of manufacturers 


working on war orders. 


the 


It is the one way to reduce 


labor turnover and increase es Use it 


when YOU need men. 


Contributed 
through Division 
of Advertising 


U. S. Gov't 
Comm. on Public 
Information 














This space contributed for the Winning of the War by 
Boot and Shoe Recorder Publishing Co., Boston 
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Building for the 


Future 


HE shoe store or shoe department 

which is building for tomorrow must 
closely watch its children’s shoe sales 
Parents may buy shoes for themselves 
which are merely “stylish,” “attractive,” 
or for one of many other reasons, but the 
children’s shoes must render long and sat- 
isfactory service, look well and fit com- 
fortably if they are to prove “repeaters” 
for the store selling them. 


Buster Brown SHOES 


For Boys— For Girls 


made over the famous “Brown Shaping 
Lasts” assure a well-paying future for the 
stores pushing their sales, because these 
shoes fulfil the critical demands of parents 
for a really good shoe for the boy or girl. 


Write for Particulars 


Drew Vaoe Gowran, 


Manufacturers 
St. Louis 
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The Shoe the Kiddies 
Like the Most 

A Household Word from 
Coast to Coast 


HE Billiken shoe is the great- 
est success ever developed 
in Children’s footwear, and 

once it becomes known in your 
vicinity that you are agents for 
these epoch-making shoes, your 
store will become the center of in- 
terest to every kiddie in your 
vicinity. 

Write or wire today for Salesman 
or Billiken Booklet. 


McElroy-Sloan 
Shoe Co. 


Manufacturers 


St. Louis, Mo. 
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JOBBERS - RETAILERS - CONSUMERS 


ALL NEED OUR BOYS’ 


Protected Tip Shoes 


CALLj AND SEE OUR SAMPLE LINES 


veaoe 


Protected Tips 


For AH Round Satisfaction Can’t Be B: aten. 


WM. J. BARRY SHOE CO. 


139 LINCOLN ST. 8 BOSTON, MASS. 
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Your Boston 
Trip— 


will be more pleasant and prof- 
itable if you arrange to make 
the Hotel Essex your stopping 
place. It is located near 
enough to every business dis- 
trict to make your calls easy 
of accomplishment, and close 
enough to means of transpor- 
tation to facilitate getting 


around. 
DAVID REED, 


Manager. 





























No. 990 


No. 981 


No. 992 No. 994 


SHEEPSKIN BOOTS 
and MOCCASINS 


We are the largest manufacturers of Sheepskin Footwear in the country. Unusual manu- 
facturing conditions make it possible for us to bring the prices down to the minimum. 


Now is the time to order Sheepskin Boots and Moccasins. You will save money and get 


prompt shipments. 
. 975—Sheep-lined Boot. Sheep-lined throughout, | aan slip oak sole. 
. 981—14-inch Sheepskin Boot. Leather sole and hee 
. 983—9-inch Sheepskin Boot. Leather sole and = 
. 990—6-inch Sheepskin Moccasin. a in sole, five eyelets, laced. 
. 991—Lady Tusued Cuffed ae occasin. Sheepskin sole, reinforced with brown 
split leather, one oreiet, os 
- 992—Lady Turned Cuffed Shictisekin ,— Sheepskin sole, one eyelet, ribboned. 
. 993—Men Turned Cuffed Sheepskin Moccasin. Sheepskin sole, reinforced with brown 
split leather, no eyelets. 
. 994—Men Turned Cuffed Sheepskin Moccasin. Sheepskin sole, no eyelets. 
. 995—6-inch Sheepskin Moccasin. Sheepskin sole, reinforced with brown split leather, 
five eyelets, laced. 
. 996—4-inch Sheepskin Moccasin. Sheepskin sole, four pieced, two eyelets, laced. 
. 997—3-inch nee Slipper. Sheepskin sole, no eyelets. 
- 998—10-inch Sheepskin Moccasin. senpenin sole, eight eyelets, laced. 
- 999—10-inch Sheepskin M pskin sole .reinforced with brown split leather, 


eight eyelets, laced. 





Prices and samples cheerfully sent upon application 


ATHLETIC SHOE CO. 


1427-1443 Carroll Ave., Chicago 


Managers New York Office: More & Simon, 258 Broadway 


‘Whatever the Sport We Make the Shoe’ 
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Experience---the greatest of all assets 


GALLUN QUALITY 


LEATHERS) 


VIKING CALF 


A Winter leather that for years has been favorably 
known by the best shoe manufacturers and the best 
merchants as a leather particularly adapted for Fall 
and Winter shoes. Strong, weather-resisting, pliable, 
Viking calf makes friends with the men who use it. 


AZTEC CALF 


A leather tanned in such a way that the natural 
pores of the hide are left open, with the result that 
a superior Summer leather is produced—a summer 
leather that keeps the feet ventilated, that is light, 
durable and holds a brilliant polish. 


You can specify Gallun’s leathers with safely. 


A. F. GALLUN & SONS 


MILWAUKEE - WISCONSIN 


H. A. ELY, Manager - 11 East St., Boston, Mass. 


July 6, 1918 
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HOLIDAY WEEK 
A BROKEN ONE 
But More than 
Normally Active Now 

The week which includes the Na- 
tional Holiday is never a busy one in 
the leather market, and this week has 
proven no exception. The shut-down 
of the factories for repairs and in- 
ventory, general at this time, is the 
exception rather than the rule, for 
while, here and there a shoe factory 
has closed down, they are few and far 
between. Some closed from Wednes- 
day night for the rest of the week, but 
the majority opened up promptly 
Friday morning, losing only a single 
day. This is because of the great and 
crying need of the manufacturers to 
turn out as many shoes as possible, 
with the reduced help caused by the 
draft upon their working forces by the 
demands of war. Women are being 
broken in to do some of the work until 
now performed by men, and more will be 
required if the draft age limit is raised. 

But while there has been more leather 
made into shoes the past week, not 
much more leather has been bought 
than the normal amount for July 1. 
Manufacturers are holding to trade tra- 
ditions, taking inventory, and only 
buying for immediate needs, and 
besides this, they are waiting for pos- 
sible changes in the dictum from Wash- 
ington regarding materials and price 
fixing. 

However, trade is going along mod- 
erately, with prices held firmly. Sales 
for export are a feature of the market 
and deliveries going out as fast as 
transportation facilities allow. 


SOLE LEATHER 
DEMAND ABSORBS 
All Heavy Weights 
and Most Other Good Grades 
The sole leather market remains 
firm, with strength being added by the 





sales already made, and others in pros- 
pect for exportation to Great Britain, 
and possibly to other allied European 
nations. The demands of contractors 
who are making the three-soled shoes 
take an immense lot of the best leather 
produced, not only the heaviest, as 
heretofore, but that of lesser iron. 
Naturally prices are held firmly, and 
no buyer is surprised to have higher 
prices quoted to him, though, as a rule, 
last week’s prices prevail. Practically 
all heavy bends, whatever tannage, 
are needed for army shoes, and makers 
of civilian shoes will be forced to use 
lighter weights and inferior qualities 
unless present requirements of the 
government are modified. 

Overweight dry hide hemlock of 
No. 1 grade is absorbed by contracts. 
Prices run 50 to 52c for such as cari be 
purchased. Middle and light weights 
are quoted 48, 46, 43c. Army con- 
tractors are taking all heavy union 
backs, but sole cutters are in the mar- 
ket for lighter weights, mainly to fill 
large orders for women’s cut soles for 
export to England. Packer steer 
backs are held at 76c for heavy, 72c for 
middle and light. Cow backs now 
quoted 70c. Oak bends have ad- 
vanced and are now strong at 85 to 86c. 
Heavy packer oak backs quoted at 
84c and light backs 78c Belting 
butts are 97c for No. 1, 95c for No. 2. 


UPPER LEATHER SCARCE 
IN QUALITIES NEEDED 


Prices Continue Firm 
with Several Advances 


Two causes for light business this 
week are, first: the holiday, and second, 
scarcity of the kinds of upper stock the 
manufacturers want. Top grades are 
demanded, and these are well sold up, 
while there is a good supply of lower 
grades, which are not wanted. Calf 
leathers are in better demand than 
supply, with colors quoted from 72c 
down, according to cuality, and best 


black 65c. Side leathers in colors, and 
chrome black sides go well. There is 
a halt regarding bark and combination 
tanned, owing to change in Govern- 
ment plans. Dope splits are selling 
well in heavy weights. Flexibles called 
for in all weights. Patent leather in 
light call, but not in large supply and 
there is a wide range of prices—with 60c 
the highest quotation. Glazed kid 
quiet with disproportionately heavy 
call for colors, though grays are not yet 
neglected. 


THE HIDE MARKET 
DULL, BUT PRICES HIGH 


No Activity in Any 
of the Home Markets 


The Boston hide market continues 
dull and uninteresting. New England 
hides held too high to tempt purchas- 
ers. Canadians also dull. No.1 Ohio 
Buffs are held at 22c, a price tanners 
refuse to pay. Southern hides are 
also lifeless. Late reports from Chi- 
cago are of a quiet packer market, 
with packers offering very few desir- 
able hides. Native steers are held at 
33c for heavys and lights, and 25c 
for extremes. Native cows 30c for 
heavys and 26c for lights. Texas steer 
quotations are 31, 30 and 25c. 

Chicago city calfskins, 44c; outside 
cities are still quoted 371% to 38%c and 
country 34c. The demand for kips 
has fallen off, but packers hold to 
quotations. 

New York city calfskins continue in 
good demand at the same prices held 
for some weeks. 


FOREIGN HIDES 
GETTING SCARCER 


And Transactions 
Limited 

Some arrivals of foreign dry hides 
are noted this week mainly from Gulf 
and Caribbean ports, none however 
from farther south. 
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FOR 
“ Every pair 









STOCK No. 615 
Mahogany Russia 
English Blucher on 
our ‘‘ Devonshire ”’ 
Last 


Boston Salesrooms: 
60 South Street 











M. A. PACKARD COMPANY 
MASS. 


BROCKTON, 


p 


MEN 
made to wear’ 


Full line of samples 
shown at Room 127, 
Copley-Plaza, during 
Boston Style Show. 
Also at our Boston 


Office 


New York City: 
127 Duane Street 
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Originators and 
Producers of the 
best in Shoe Ad- 
vertising and 
Printing 
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See Our Exhibit 
at the 
Style Show 
Next Week 





Ic Ir Ic 
III CII Ic Ic 
Oocic Ice Ic 


— eS ee 
Sooo oooomooomccocir 3c 





BOSTON OFFICE 


and Salesrooms 


183 ESSEX STREET 


Works at 
BROCKTON, MASS. 
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MAKES GOOD 
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will enable you to give your customers the maxi- 
mum value for the price paid. Only the very best 
obtainable materials are used, thus insuring the 
maximum wear to be found in children’s shoes. 





LACE 
D Width Only 14-2 
48 814-12 $3.25 
ae pent bamaliian * = $2. rt F41—Dull.. 2.35 2.65 3.25 
PEFEoc ccocces ‘43— 
o00—Ten......... 360 395 —Te.. S48 SS ony) : 


WILLIAMS, HOYT & CO. 


hetetin Manufacturers 


ROCHESTER, N. Y. 


~ 
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M. C. World Famous Mc- 
Kays will be on display at 
Room 257, Boston Shoe 
Style Show at the Copley- 
Plaza Hotel, Boston, July 
8th to 12th. 





FACTORY, LYNN, MASS. 











SAFE AND SANE WAR STYLES 


In Women’s McKay Footwear 


Visiting Buyers will be 
welcome at all times during 
the buying season at our 
Boston Sales Headquarters, 
72 Lincoln Street, Boston. 
Don’t miss “the McKay 
line that leads.” 


MITCHELL-CAUNT CO. 


BOSTON OFFICE, 72 LINCOLN STREET 
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“Having foreseen the conditions of today, we have the leathers on hand with 
which to solicit orders for Wel i shoes in Russia Calf and Battleship 
Gray and Havana Brown — lalhk Croft, kid,as well as Levor’s Field Mouse 


Cabretta, and Colored Cloth toppings. The A reputation for abso- 
lute fulfilment of promises cannot be denied! Walk Cuoft, 





‘Buyers in Boston are respectfully urged to call on us before these materials are 
sold because of our well-known policy of never accepting an order after our pro- 
duction is sold up. 


‘“**Babe’ Woodruff, ‘Bert’ Glidden, ‘Bunk’ Bunker, Mr. H. N. Long will be found 
either at our Boston office or at the Copley-Plaza, Room 231.” 
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BANCROFT WALKER COMPANY 





FACTORY ‘ 
HAVERHILL SMART LADIES’ Mc KAYS BOSTON OFFICE 
MASS. RICE BUILDING 


Famous for Clean Shoes 
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Dame Fashion’s most popular 


HIT!! 


Patent Oxford, full Louis Celluloid Heel, Al. Plates, Hand 
Turn, Wing Tip. On the Floor Now. Ready to Ship. 








29004 ‘<ucaco 2360 




















Stock No. 2904 
Widths Ato D Sizes 2 1-2 to7 
Price $3.75 


NOVELTY SHOE CO. 


THE .FASTEST GROWING SHOE HOUSE IN THE MIDDLE WEST 
LEES BLDG. - CHICAGO 


CT ETO TT 





























BACK OF 
LEATHEREX 
STANDS 
A 
SERVICE 
THAT IS 
SURE 


LEATHEREX 


Never has the need for a reliable quality sole been so great as now. Only 
poor sole leather is left for civilian uses. Leatherex is one of the oldest 
fibre soles on the market—tested to wear, light, pliable, durable—good 
for men’s, women’s and children’s shoes for either Summer or Winter 
wear. Let us have your inquiry! 





TYER RUBBER COMPANY, Andover, Mass. 
SOLE SELLING AGENTS, THE BROWNRIDGE CO. 
170 SUMMER ST. BOSTON, MASS. 
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TRADE MARK 


WELCOME 


to Boston. And while you are in Boston 
we invite you to visit our exhibit in Room 
132 at the Shoe Style Show at the Copley- 
Plaza, July 8-12. 


You will find in our line, shoes that reflect 
the styles of the moment and shoes that 
forecast the fashions of the future. 


It may be color that makes the appeal—it 
may be pattern—it may be craftsmanship 
—in whatever direction the trade is allowed 
to indulge its sense of beauty, Katzman- 
Adler’s offerings will be, as usual, in the lead. 


The phenomenal growth of our business in 
the three years of its existence is proof 
enough of our ability to serve you. 
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Katzman-Adler Shoe Co. 


MAX M. ADLER, President 


211 Essex St., Boston, Mass. 


MILTON KATZMAN, Treasurer 
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Stock No. S 1533 
(Unbranded) 
Brn. Cordovan Bal. A 
Russ. Calf Top to match AA Wide Sizes 8-11 
Classic Last A Wide Sizes 
Heavy Single Sole , 
rd. Heel C and D Wide 


Stock No. S 1532 
(Unbranded) 
Gun Metal Bal. 


:Mat Calf Top AA Wide Sizes 8-11 

Classic Last A Wide Sizes 7-11 

Single Sole B Wide Sizes 6-11 

8-8 Brd. Heel C and D Wide Sizes 5-11 8-8 B: 
Price $5.50 
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Stock No. S 1512 
(Unbranded) 


NY 
Z 


Russia Calf Bal. 

(Dk. Cherry Shade) AA Wide 

Classic Last A Wide 

Single Sole B Wide 

8-8 Brd. Heel C and D Wide 

Price $5.75} 

The “Classic” is one of the widely demanded styles in the “Thompson” In-Stock line. 
You'll like it. A combination order made up of the above three numbers will provide 
excellent opportunity to test the “Classic’s” selling merits. Buyers—don’t overlook the 
Thompson beauties at the Style Show, and at our Boston office, 207 Essex Street. 


(THOMPSON BROS. IN 


MEN’S FINE SHOEMAKERS e 
BROCKTON 


NEW YORK BOSTON CHICAGO 
1018 Flatiron Building 207 Essex Street 35 South Dearborn t. 


Address all Communications ot Brockton (Campello), Mass. 
4 viW WW 
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(PATENTED) 


« DOLGEVILLE ”’— 


A WORD THAT MEANS 
MUCH WHEN YOU 
ASSOCIATE IT WITH 
FELT SLIPPERS AND 
FELT VALUES. 


REMEMBER THE NAME 
** DOLGEVILLE ”’ 


DOLGEVILLE FELT SHOE CO. 


DOLGEVILLE, N. Y. 
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Play Sete! 


WE RECOMMEND THAT YOU 
BUY AHEAD. TO HAVE THE 
GOODS UNDER YOUR ROOF 
IS THE BETTER PART OF 
MERCHANDISING VALOR ... . 


Keith’s Konqueror Shoes 


will be on display during July at our Boston 
Salesroom, 207 Essex Street. Visiting buyers 
can purchase now to good advantage for next 


season’s selling — Play safe! 


The Preston B. Keith Shoe Co. 


Brockton (Campello Station), Mass. 
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“HORN FIBRE’ | 
COUNTERS 


SAVE LEATHER AND GIVE YOUR 
CUSTOMERS BETTER WEARING SHOES 
BY USING THE PIONEER OF ALL 
FIBRE COUNTERS. 


First with the Idea. 
First in Quality. 
First in Guaranteed Service. 


ROGERS FIBRE COMPANY 


(MOUSAM DIVISION) 
121 BEACH STREET 


Boston, Mass. ° 
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IN-STOCK 


BUYERS in BOSTON 
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HAVING IN MIND THEIR IMMEDIATE RE- * 
QUIREMENTS, WILL FIND MEN’S WELTS ® 
TO PLEASE ALL TASTES IN ° 
OF-WIDE-CHOICE, AT OUR SALESROOM— " 
717 ATLANTIC AVE., OPPOSITE SO. STATION 7 
& 

& 
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SHOE & LEATHER CO. 


FISKE 
BOSTON 





UNBRANDED 


THE LINE- 
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CHICAGO 
































STOCK 






Style No. 903. 
Patent Pump. Seam- 
less Square Throat. 
French Corded. 
Heavy Turn Sole. 
2-inch Full Louis 
Heel. Widths AA, A, 
B,C, D. Price $3.35. 





[TERMS: 2%, 10 DAYS. NET 30) 


ELLIS, EDDY COMPANY 
Shoe 


makers 
HAVERHILL - - - 7 o o 
Boston Sample Room, 207 Essex St., Room 318 





MASS. 
































It’s a Great Feeling 


= to know that you are amply protected from fire, 
= by the resources of a large and growing company, 
which conducts its business so successfully it can 
save you 25% on your insurance cost. Investigate! 


Fitchburg Mutual Fire 


Ins. Co. 
FITCHBURG, MASS. 


The city of 141 diversified industries, 
99% of which are locally owned 


TET 


Shoe Knowledge That You Need 


You’ll find it all in “*The 

Shoe and Leather Lexicon’’ 
“The Shoe and Leather Lexicon’’ defines and illustrates 
every trade and technical term used in the shoe and 
leather business, from the raw product of the tannery 
and mill through all processes to the finished shoe. It 
contains correct anatomical drawings of the foot, tables 
of foot and last measurements, standard carton sizes, 
classifications of leather, and standard size lengths of last 
measurements. 


It is, in short, a plete corr d course in 
one handy little volume for only 40 cents a copy. 


3 copies for $1. 


Boot and Shoe Recorder Publishing Company 
207 South Street, Boston 
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Rochester Shoe Style Show 


and Fashion Review on Living Models 


July 8th to 13th—Powers Hotel 


IFTH Semi-Annual Exhibition of Leading Lines of 
Women’s, Men’s and Children’s Shoes, Demanded 
Leathers, Lasts of Fashion and Shoe Manufactur- 

ing Materials of great variety. 














PLAN TO VISIT THIS DOMINANT 
WIRE DISPLAY OF REFINED FOOTWEAR 

CHARACTERISTIC OF ROCHESTER’S shown in the Grand 
SLOGAN “ROCHESTER MADE MEANS + va madi 


LIVING MODELS 


or write Powers 
Hotel for room res- 
ervations. 

















QUALITY.” 





EXHIBITORS 





BOOTS AND SHOES 


Blum Shoe Hfg. Co. 

Coon Co., W. 

C-Saw Shoe Co., , Inc. 

Dugan & Hudson Co. 

Dunn & McCarthy 

Flexible Shoe Co. 

Ford & Co., Inc., C. P: 
Hahn, F. W. 

Joy. Clark S a Inc. 
Kelly, Inc., 

Leach Shoe en 

MacMaster, J. J. 

cElwain, Morse & Rogers 

lenihan Com , The 

inor & Son, 

oore-Shafer Shoe Mfg. Co. 

Piehler Shoe Co. 

Reed & Co., E. P. 


(SSEE 





Sherwood Shoe Co. LASTS 


Stearns Shoe Co., C. S. 
Tuttle Co., The W. E. 
Utz & Dunn Co. 
Williams, Hoyt & Co. 
Wilson, George J. 


LEATHER 


Brown & Co., C. 
Blumenthal, F., Pe Co. 
Hecht & Co., F. 

Lane, C. M. 

New Castle Leather Co. 
Ohio Leather 

Pfister & Vogel Leather Co. 
Stern & Co., Chas. 

Traugott, Schmidt & Sons 
Trostel Leather Co. 


Dayton Last Co. 
pe ire Last Works 


Last Works 
Stewart & Potter Co., The 


CLOTHS 


Gitterman & Co., Henry 
ans & Cob 


MISCELLANEOUS 


Aruatoees & Cork Co. hp 
Avon Sole Co. (fibre soles) 

Boot and Shoe Recorder 

Goodyear Tire & Rubber Co. (fibre soles) 
Rex Hide Rubber Mfg. Co. (fibre soles) 
Shoe and er Reporter 

Shoe Retailer, The 
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REG.U.S.PAT.OFF 


CONSTANT COMFORT STYLES 


are made according to Government regulations 
—and they will make you friends. 


Samples displayed at United States Hotel. 
Mr. Carroll and Mr. Hartzell in attendance. 


AULT - WILLIAMSON SHOE COMPANY 
MANUFACTURERS 


New York Office, 127 Duane St. 





AUBURN, MAINE 














Osan ts po ep Sgr 
The main offices, 176 Federal Street, Bos 
without any Jazz band 
uly Bt» 
Our finely appointed factory starts on the 
ly 15t 


We are in business to produce 


oper. Official 


big grind Jy 


Printed Advertising 
You Need” 


“The Kind 
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MAKE GOOD SHOES AT 
A LOWER MANUFAC- 
TURING COST 


Our “new process” tannage makes serv- 
iceable outsides of Cabrettas and Lamb- 
skins. Let us show you. Being used suc- 
cessfully here and abroad. Glazed White, 
Medium Gray, Silver Gray, Havana Brown, 
Glazed Black, Mat Black. 


BAKER & KIMBALL, INC. 


38 South Street 
BOSTON . - MASS. 


We Have Facilities for 
mOSA a ee eee 
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Changes in Business 
The Last Week’s Failures, Suspensions and Changes 


Failures 


Boston.—Crescent Shoe Co. (207 Washington 
St.), shoes, reported assigned to Edward 
Tuttle, Boston. 

Michael J. Morrison (12 Park Sq.), shoes, 
etc., reported petitioned into bankruptcy. 
Lynn, Mass.—E. L. Tucker, formerly shoe 
manufacturer, reported petitioned into bank- 

ruptcy. 

Fall River, Mass.—M. Rosen, leather and 
findings, reported meeting of creditors for 
July 10. 

Lewiston, Idaho.—Oliver-Freng Co., shoes, 
etc., reported assigned. 

Chicago, Ill.—Frank Myer, boots and shoes. 

hrough his attorneys, this party has filed 
a voluntary petition in bankruptcy, listing 
liabilities of $5,811 and assets of $2,150 in 
excess of exemptions. 

LaSalle, Ill—Edward Baker, boots, shoes, etc. 
Through his attorney, this party has filed a 
voluntary petition in bankruptcy, listing 
liabilities of $2,861 and assets of $750 above 
exemptions. 

Detroit, Mich.—J. Goldman Estate, boots 
and shoes, etc, reported first meeting of 
creditors of the above estate, in bankruptcy, 
was scheduled for July 5 

Alpena, Mich.—MacAlpine Shoe Co., shoes, 
—— meeting of creditors called for 

uly 9. 

Minneapolis, Minn.—Gust H. Westman, shoes, 
clothing, etc., reported has made an assign- 
ment to J. P. Galbraith. The liabilities are 
said to be about $1,600 and the assets esti- 
mated at $1,700, nominally. . 

Meyer Kolevsky (National Clothing Co.) 
shoes, etc., reported petitioned into bank- 
ruptcy. Reported receiver appointed. 

Detroit, Mich.— Dworkin & Feldman (Roches- 
ter Clothing Co.), shoes, etc., reported 
petitioned into bankruptcy. Reported re- 
ceiver appointed. 

Auburn, Me.—Ashe, Noyes & Small Co., shoe 
manufacturers, reported meeting of creditors 
called Soe Fat 3, last. 

Brooklyn, —Beckie Schulman (310 Van 
Brunt St.), shoes, etc., reported sold out by 
marshal. 

Lilly Shoe Co., shoe manufacturers, re- 
ported compromise effected. 

ity.—Ideal Shoe Repairing Co. 

(113 Lenox Ave.), shoe repairers, reported 
petitioned into bankruptcy. 

Enderlin, N.D.—Sam_ A. Nelson, shoes, etc., 
reported petitioned into bankruptcy. 

East Liverpool, Ohio.—Ohio Valley Pottery 
Co. (Jas. C. B. Beatty, prop.), shoes, etc., 
reported assigned. 

Pittsburgh, Pa.—Smith-Lewis Co.,’shoes, etc., 
reported offering to compromise at 30 per 


cent. 
Muskegon, Mich—A. D Valk, shoes, etc., 
out of business. 

Detroit, Mich.—Louis Arnkoff, shoes, suc- 
ceeded by Arnkoff & Ungerleider. “? 
Alexandria, Minn.—A. H. Gregersen & Co., 
dry goods and shoes, sold out to J. A. 
Wedum, F. A. Weed, and C. C. Resongren. 
Beaver Creek, Minn.—Olund Y Nystrom, dry 
ds and shoes, sold out to A. M. auk. 
Fairview, Mo.—O. A. Stiop & Co., dry goods 

and shoes, sold out to Jess H. Centers of 
Neosho, Mo., who moved the stock there. 
Exeter, Neb.—E. oravec, dry goods and 
shoes, sold out to O. L. Jenkins. 
New York City.—A. Berger, Inc., wholesale 
shoes, incorporated with capital of $2,000. 

Antonio Laporto (4428 3rd Ave.), shoes, 
leather and findings, sold out. 

Yankee Legging Co., Inc., manufacturers 
of gaiters, puttees, etc., incorporated with 
capital of $10,000. 

_ Louis Gross (314 Stanton St.), shoes, will 
discontinue. 

_ Hal-Green Co., Inc., shoe manufacturers, 
Hapitating, 

Louis Kaufman, Inc., footwear, incor- 
porated with capital of $25,000. 

G. R. Kinney Co., Inc., shoes, capital 

increased to $2,650,000. 

Mondial Mfg. and Trading Co., Inc., shoe 
laces, etc., incorporated with capital of 


Washington Shoe Co., Inc., shoes, in- 
with capital of $10,000. 


corporate 


Flats, Neb.—W. E. Haynes, dry goods and 
shoes sold out to Paul Richenburg. 

Upland, Neb.—Jackson Dry Goods & Shoes 
changed name to Upland Mercantile Co. 

Coleridge, Neb.—George Woodward bought a 
dry goods and shoes here. 

West Hoboken, N. (nen Jacobs (Walk 
Over Boot Shop), shoes, sold out. 

Marlboro, .N. Y¥.—B. Dexter Department 
Store, shoes, etc., sold out to Ignatz Berger. 

Elyria, Ohio.—S. & B. Shoe Co., shoes, report- 
ed sold out to A. M. Brenner. 

Fossill, Ore.—Fossill Mercantile Co., shoes, 
etc. C. F. Maxey retires. 

Toledo, Ohio.—Polonia Clothing & Shoe Co. 
increased capital from $15,000 to ,000. 

Donora, Pa.—E. Silverman, shoes, etc., closing 


out 
Lead, S. D.—S. S. Daugabich, shoes, etc., sold 


out. 

Huntington, W. Va.—Wright, Walker & Co., 
shoes, etc., closing out. 

Ashland, Ore.—Mitchell & Whittle, shoes, 
etc., dissolved pertnership—succeeded by 

C. Mitchell. 

Philadelphia, Pa.—Kresge Shoe Co., shoe man- 
ufacturers, will liquidate. ‘ 

Wilkinsburg, Pa.—Friedman & Silverman 
Shoe Co., Inc. (F. & S. Shoe Co.), shoes, 
sold out to Chas Biron. 

Kennard, Tex.—Kennard Mercantile Co., 
shces, etc., capital increased to $16. . 

Milwaukee, Wis.—Nunn & Bush Co. shoe 
manufacturers, style changed to Nunn, 
Bush & Weldon Shoe Co. 

Barton, Wis.—H. A. Otten & Sons, dry goods 
and shoes, sold out to Henry Barnes. 7 

Hortonville, Wis.—Fred H. Morack sold his 
shoe store to W. J. Hofek. 

Milwaukee, Wis.—Quality Shoe Store, boots 
and shoes, reported is offering to settle with 
creditors at 50 per cent on the dollar. Their 
liabilities are estimated at $9,000, with 
assets of $2, * 

Laredo, Tex.—J. K. Forseck & Sons, boots 
and shoes, etc., reported have recently 
sent out a letter to creditors stating whereas 
last February they asked for an extension 
until May, they found that in May they were 
likewise unable to meet bills, and now give 
as a reason therefore that while in the past 

je 4 have been handling quite a big trade 

with Mexico, this particular character of 
trade is badly crippled, because of necessary 

Government action. Furthermore they say 

that crop conditions in the vicinity have 

not been successful. The Milmo National 

Bank of Laredo, their largest creditor, has 

suggested that they turn their affairs over 

to a trustee, with the consent of the creditors, 
and slowly liquidate, and believe this plan 
will net creditors about 50 cents on the dollar, 
and their current detailed statement of 

resent financial status is submitted as 


‘ollows: Assets, $62,345.52; liabilities, 
$64,483.66. 

Marblehead, Mass.—Sparrell, Vickery & 
Bragdon, shoe manufacturers, reported 


Harry T. Talty, Charles N. Barney and 
Edward F. Breed appointed trustees. 


Changes 


Boston.—Comfort Shoe Co., wholesale shoes,, 
recently commenced business here. 

Lynn, ass.—Lynch Shoe Co., shoe manu- 
facturers, Daniel Lynch, treasurer, retires. 
Haverhill, Mass.—Witherell & Dobbins Co., 
shoe manufacturers, capital increased by 


$50,000. 

Malden, Mass.—Bekkenhuis & Small, Inc., last 
manufacturers, capital stock increased 
$10,000. 

Salem, Mass.—Polish Investment Co., Inc. 
(9 Bentley Street), children’s shoe manu- 
facturers, recently commenced business here. 

Springfield, Mass.—E. W. Fitzgerald, shoes, 
etc., sold out. 

Whelen, Ark.—T. S. Haynie, shoes, etc., out 
of business. 

Stamford, Conn.—Bazar Clothing Co., shoes, 
etc., panpapasuned with capital of $25,000. 

Warren, Ark.—H. D. Wharton bought the 
Ernest Hankin dry s and shoe business. 

Bremer, Ia.—(R. B. Waverly). Aug. Ducker 
sold his interest in the dry goods and shoe 
business to his brother, Charles Ducker. 

Glidden, Ia.—A. E. Carty, shoes, sold out to 
Cordman & Shoro. 


Lake View, Ia.—Farmers’ Mercantile Co., 
incorporated capital $15,000, will open a 
dry goods and shoe business here. 

Mediapolis, la.—F. M. McNeil, dry eat and 
shoes, succeeded by the Leibsohn Co. 

Packard, Ga.—C. E. Schultz opened dry goods 
and shoe business here. 

Postville, Ia.—Keith Gray bought an interest 
in the Hub Store, clothing and shoes. 

Waterloo, Ia.—Janes Black Dry Goods Co. 
increased capital from $300,000 to $600,000. 

Alton, Ill._—Junk Bros., D. G. Co. 
capital increased to $30,000. 

Chicago, Ill.—Cotton Bros. (Abe Cotton, 
prop.), shoes, succeeded by Kaplan & 
Cotton. 

Barney Kaplan (3551 W. 12th St.), shoes, 
succeeded by Kaplan & Cotton. 

Miller & Siegel (8842 Commercial Ave.), 
shoes, etc., William Siegel retires. 

Harrodsburg, Ky.—M. Hansford (est.), 
shoes, succeeded by Holman Hawkins & 
Co., Inc. 

Atchison, Kan.—Kaufman & Lansky, dry 

oods and shoes, succeeded by the Economy 
ercantile Co. 

Ogden, Kan.—Elmer N. Jones, dry goods and 
shoes, sold out to L. H. Eakin. 


.» shoes, etc., 


Where is the Carr- 
Bryant Shoe Co.? 


N. Thayer Chapin, Captain of In- 
fantry, N. A., Commanding the 30th 
Company, 8Train BN., 158 Depot 
Brigade, Camp Sherman, Ohio, wishes 
to know the address of the Carr- 
Bryant Shoe Company. Will this 
company, or any member of the 
shoe trade knowing the whereabouts 
of this company, send this information 
with all possible speed to Captain 
Chapin, at above address. 


Noted Corporation 
Attorney is Dead 


Elmer Parker Howe, noted as a 
patent lawyer, one of the founders, 
a director and long counsel of the 
United Shoe Machinery Company, 
died Tuesday, June 18, at his apart- 
ment, 66 Beacon Street Boston. Mr. 
Howe had been in ill health for the 
past ten years, but had continued his 
activities in the interests of the corpo- 
rations for which he was legal adviser. 
He made his home in Marblehead 
much of the time. 


Showing Novelties 
in Boston 


Maurice Yuells of the Novelty Slip- 
per Co., fine felt footwear and boudoir 
slippers, 397 Bedford Avenue, Brook- 
lyn, N. Y., will be in Boston from 
July 3 to 15. 
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Classified and Opportunities Department 


“Recorder” rates for space less than one-eighth OSITIONS WANTED: Three cents per word for each 


insertion. Minimum amount accepted, sixty cents. 
page per issue: For other ‘“‘Want” advertisements, Ses: cents amen for 
Space ltime 7times 13times 26 times 52 times am ar. Rie mye By og SF accepted, a orelock 

* Ss. under this hea w received up to five o’cloc 
linch ..... - $4.00 $3.00 $2.75 $2.50 $2.00 Tuesday, P. M. When’ advertisers desire answers to come in 
2inch..... .. 8.00 6.00 5.25 4.75 4.00 care of this office, twelve words must be allowed in each ad- 
vertisement for address. When advertisers desire replies for- 


warded direct to their address, each word of the address must 
be counted in the advertisement and paid for accordingly. 
Answers to ads. must be sent under letter postage. 


9.00 7.75 7.00 6.00 
12.00 10.00 9.00 8.00 


Payment in advance is required, except when regular advertisers, as amounts are too 
small tu open accounts. 


3inch..... . .12.00 
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SALESMEN WANTED 


SALESMEN WANTED 


POSITION WANTED 





ALESMEN with good following to 
take side line of men’s and boys’ leather 
and canvas puttees. Commission basis. Ref- 
erence required. State territory desired. 
— Legging Co., 248 Lafayette St., New 
ork. 


OMMISSION basis only. Iowa, Kansas, 

Nebraska, Colorado, Utah, Minnesota, 
Mississippi and Alabama. Specialty line— 
wen go oe welts. Ogden Shoe Co., Milwau- 
ee, Wis 





WANTED—At once, buyer and manager, 
or salesman for shoe department town of 
10,000. Must be over the draft age. Good 
permanent position for the right party. Ad- 
dress E. B. Colwell Co. Department Store, 
Monmouth, IIl. 


READY to consider applications from two 
shoe salesmen to handle on commission 
barefoot sandals, shoes and leggings. Road 
work to begin last of August or early Septem- 
ber. Give age, lines handled and all particu- 
lars. One man for Indiana and Michigan and 
one man for New York State and part of east- 
ern Pennsylvania. Hagerstown Shoe & Leg- 
ging Company, Hagerstown, Maryland. 


WANTE D—Salesman for State of Indiana. 
An exceptional opportunity for live, wide- 
awake hustler. Must have established trade. 
Others will please not answer. Michigan Shoe- 
makers, anners and Shoe Manufacturers, 
Rockland, Mich. 


WV ANTED Sideline salesmen for Keds— 
Tennis and Canvas Sport Shoes for fol- 
lowing states: Kentucky, Tennessee, Missis- 
sippi, Louisiana, Texas, Missouri, Illinois, New 
York, Pennsylvania, New Jersey, Delaware, 
Maryland, Virginias and Carolinas. Must be 
shoe men with established trade and willing to 
devote approximately one-third of their time. 
No experimenting. State age. Apply A2124, 
care Boot and Shoe Recorder, 207 South St., 
Boston, Mass. 


W: ANTED—Salesmen to carry a Rochester 
line of good McKay sewed growing girls’, 

misses’ and children’s shoes as side line. Wil 
pay six per cent commission. State territory 
and give reference. Address A2123, care Boot 
and Shoe Recorder, 207 South St., Boston, 
Mass. 

















WANTED 


Salesman for the Cotero Tongue Pad 
as a side line. Easiest selling proposi- 
tion on the market. Big commissions. 
Pocket Sample line. rite today. 


COTERO CUSHION MFG. CO. 


Burr Bldg., Scranton, Pa. 





Sideline Salesmen 


For the following states; Texas, 
Alabama, Mississippi, Tennes- 
Prefer 
men selling men’s or women’s 
shoes. 
are now selling $100,000 or over. 
We have side-line salesmen now 
selling over $50,000 yearly. If 
you are a hustler and command 
a good trade, get in touch with 
us. 

Address B2, care Boot and 
Shoe Recorder, 189 W. Madison 
St., Chicago, Ill. 


see, Kentucky, Indiana. 


We want salesmen who 














LINE WANTED 


A FACTORY LINE of ladies’ welts and Mc- 
Kays wanted for Wisconsin, Minnesota, 
Dakotas and upper Michigan. Party covering 
territory has been up in this country 11 years 
and with present house ten years. Reason for 
hanse—the present concern is located in a 
small town and has not been able to induce shoe- 
makers to come there to replace its drafted 
men, and therefore has reduced its output so 
that no volume can be secured. Any class of 
reference desired will be furnished. Address 
B4, care Boot and Shoe Recorder, 207 South 
St., Boston, Mass. 








SALESMEN WANTED 


SALESMEN WANTED — Experienced 
men, with established trade, to carry 
an in-stock line of extra value boys’ 
shoes in several Middle Western terri- 
tories. Commission only. Address in 
confidence giving details of experience, 
FEDERAL SHOE COMPANY, 
Lowell o*e ee Mass. 








ATTENTION 
SHOE MANUFACTURERS 


Experienced shoe man wants stron 
line for Southern territory, one wit 
some establis business preferred. 
At present manager of shoe dept. doing 


$80,000 yearly. Address F479, care 
Boot and Shoe Recorder, 207 South St., 
Boston, Mass. 











A REAL live up-to-date shoe man, buyer 
and manager, one who has had eleven 
years’ experience in New York Ciiy from the 
bottom up, will be open for position by August 
Ist, 1918. Have had complete charge of retail 
shoe stores, doing an average business of $120,- 
000, showing good turn-over of stock, steady 
increase in business and good profits. Salary, 
commission, or both. Have you a $3,000 propo- 
sition? If so, what is it? Address K62, care 
ae and Shoe Recorder, 127 Duane St., New 
ork. 





CAPABLE factory superintendent sales man- 
ager. Have made large cities Middle West 
past 10 years, in which have large following. 
Al style sample leather man, good organizer, 
expert on modern factory efficiency. Wishes 
connection inside or out, or combined. Ad- 
dress A2120, care Boot and — Recorder, 16 
State St., Rochester, N. 








LINE WANTED 


A LINE WANTED—A medium-grade line 
of ladies’ footwear for next season. Am 
familiar with the trade from Ohio west to Den- 
ver, including Chicago and the northwest. 
Also acquainted with trade in West Virginia, 
Pennsylvania and New York. Am o - toa 
substantial proposition. Address care 
Boot and Shoe Recorder, 207 South St., Bn 


ass. 


LINE WANTED IN MICHIGAN—Sold my 

shoe store, and desire a good line for this 

Fall. Have traveled and am thoroughly ac- 

quainted in state. Address A2134, care Boot 

sed Shoe Recorder, 207 South St., Boston, 
ass. 











WANTED—0n commission in connection 
with a high-priced line of working shoes, 
a line of cheap or medium-priced men’s welts, 
dress shoes, also a line of medium-priced ladies’ 
welts, for Oregon, Washington and part of 
Idaho. 25 years’ experience as shoe salesman 
in territory with well-established trade. Ad- 
dress E. M., care Boot and Shoe Recorder, 207 
South St., Boston, Mass. 








FOR SALE 


FOR SALE—$4,000 stock of shoes. $3,500 
of men’s furnishings. Clean stock, and 
will sell stock and fixtures for less than inven- 
tory price. Address B6, care Boot and Shoe 
Recorder, 207 South St., Boston, Mass. 


FOR SALE—Shoe store in Maine city of 
25,000 people; did $18,000 Jast year. Best 
location, new stock, modern fixtures. Stock 
reduced to $2,000. Must sell at once. Reason, 
drafted. Wonderful opportunity. Address 
ecorder, 207 South 








Bl, care Boot and Shoe 
St., Boston, Mass. 
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Organization of California Retail 
Shoe Dealers’ Association Effected 
List of Officers Elected 


Over one hundred shoe dealers from all parts of California 
met at the Palace Hotel, San Francisco, June 18 and organ- 
ized the California Retail Shoe Dealers’ Association. These 
one hundred charter members elected the following officers: 
Frank Werner of the Walk-Over Shoe Co., San Francisco, 
president; Henry Hoff of Hoff & Kaiser, San Jose, first vice- 
president; Adolph C. Kaufman of Sommer & Kaufman, San 
Francisco, second vice-president; Morris Schneider, San 
Francisco, third vice-president; A. Katchinski of the Phila- 
delphia Shoe Company, San Francisco, secretary-treasurer. 
The directors are: John F. Reedy of The Emporium, San 
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Francisco; Charles H. Baker, San Francisco; Charles Wolfelt* 
Los Angeles; A. L. Gude, Los Angeles; L. F. Weggeman’ 
San Diego; Max Sommer of Sommer & Kaufman, San Fran- 
cisco; I. Rosenthal, San Francisco; Carol Wills and 
L. Brayton. 

The convention wired C. F.C. Stout, War Industries 
Board, asking that regulations be modified to allow one shade 
of gray and also have heights of tops 8}4 inches. The next 
state meeting is scheduled for San Jose, June 2, 1919. _ 


Old Firm Opens New Store 


Trupp & Tuffly have opened a new store at Houston, Texas. 
This store is equipped throughout with the highest class 
fixtures and represents a model bootery, one of the finest in 
the Southwest. ; 








PARTNER WANTED 


WANTED TO PURCHASE 


Boot & Shoe Recorder 





PARTNER WANTED, or a shoe manufac- 
turer to make this line. I have a new pat- 
ented shoe—boys’, youths’, misses’ and chil- 
dren’s. The best opportunity in the shoe busi- 
ness. I can make these shoes much cheaper 
than others, as I can use stock in a way others 
cannot. I have samples all made for inspection, 
of several kinds; also have parties that will 
take all 1 can make at a big profit. These shoes 
can be made on any good lasts. I am a prac- 
tical shoe man. ‘Treated confidentially. Ad- 
dress A2130, care Boot and Shoe_Recorder, 207 
South St., Boston, Mass. 








FOR EXCHANGE 


WANT stof trade' my 40-acre Indiana farm 
and ‘thistyear’s crops (which are fine) for 
a good shoe store. This farm is worth $125 
per acre, and will pay the difference in cash if 
sr Ph lacpes than — = farm runs =. 
ould consider any stock from six to twelve 

thousand dollars. Address Ernest Smelser, Shert Tom 
147 N. Illinois St., Indianapolis, Ind. 


Closeouts 





from 








BUSINESS OPPORTUNITY 





We Buy for Cash 


Manufacturers’, 


Jobbers’ and 
Retailers’ Surplus Stocks, Jobs, 


NO QUANTITY TOO LARGE 


We also purchase entire stocks 
ers or manufactur- 
ers. Send us particulars of 
what you have for sale. 
Leases 


We pay Highest Cash Value 


VAN PRAAG & CO. 
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National Leather and Shoe Findings 
Convention 
Pittsburgh Meeting Largest and Most Enthusiastic 


that dominated at the fourteenth annual convention 

of the National Leather and Shoe Finders’ Association, 
at Pittsburgh June 24th to 27th. Every minute of every busi- 
ness session was filled to overflowing with matter of interest. 
The subjects considered included better business methods, 
increased efficiency in production and distribution, more 
result with less effort—all practical, and all important. 
From the opening meeting on Tuesday morning until the 
motion for adjournment Thursday afternoon, the attendance 
at every session was of a size that indicated clearly the interest 
of the members both regular and associate in the live topics 
which gave to the program both dignity and effectiveness. 


| gompenie and business were the two great factors 


OPENS WITH 
A RECEPTION 


And Special Dinner 
at the Hotel 


At the William Penn Hotel the entertainment committee 
were on the alert all day Monday seeing that the new arrivals 
were properly assigned to the quarters previously reserved. 
From two to five, a reception was held in the Georgian room 
of the hotel for the ladies in attendance, the ladies of the 
entertainment committee of the Pittsburgh Association enter- 
taining, and at 6.30 a special dinner for the members and their 
guests was served at which Baroness Huard told most interest- 
ingly of the early days of war, and her personal experiences 
during the first German drive. Her chateau is but a few miles 
from the Marne, where the first drive was checked and 
turned back. Her description of scenes and incidents were 
vivid and almost photographic as she carried her audience 
with her from place to place and from incident to incident. 
Following this a reception was held at which an entertain- 
ment was provided. 


BUSINESSLIKE 
OPENING 

With Patriotic 
Ante-Session 


The general session Tuesday morning was opened by 


President J. H. Martin, who directed the singing of the 
National Anthem, after which a service flag was unfurled 
showing 1,581 stars from the personnel of the membership 
firms, and eight of them of gold. 


J. H. Wilensky spoke in 


this connection and referred to the honor roll a copy of 
which was given each member, and which contained the 
list of names of those in the service. 


THE STARS 
AND STRIPES 


Associated with the 
Big Service Flag 

Dr. T. Asher Hess of Philadelphia, guest of W. S. Ander- 
son of the Penn Leather Co., presented to the association on 
behalf of that concern a beautiful silk American flag. Dr. Hess 
who is a Civil War veteran and commander of a Post of the 
Grand Army of the Republic related a number of experiences 
and anecdotes of the Civil War in which he served as a 
drummer boy, and also gave an exhibition of drumming. 
He spoke of the great crisis through which the country then 
passed and compared it with present conditions, closing 
with a touching tribute to the flag, and led the cheers for it 
that immediately followed, after which “The Star Spangled 
Banner” was sung. 

Ex-President Frank W. Whitcher received the flag on be- 
half of the association and spoke very appropriately and 
forcefully of present conditions. He pointed out the duty of 
those who remain behind to keep the home fires burning not 
only on the hearth but under the boilers of the factories and 
workshops and to be ready to give the boys a welcome when 
they come back. He voiced the thanks of the association 
for the banner to Mr. Anderson and his organization. 


THE MAYOR’S 
WELCOME 


Was Genial 
and Hospitable 


Mayor E. V. Babcock, on behalf of the City of Pittsburgh 
welcomed the visitors of the convention. During his speech 
he referred to the city, formerly ‘““The Workshop of the 
World,” as now the Arsenal of the Allies, and told of the 
immense amounts of war materials now being turned out. 
Again extending a cordial welcome he expressed a hope that 
the visitors would take away with them the most pleasant 
recollections of their sojourn. 

Responses were made in suitable vein by Samuel W. Burchell 
for the regular members; by H. M. Fry for the Associate mem- 
bers; and by Miss Margaret Bosler for the ladies. 
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THE OUTING AT THE WILLOWS 


THE PRESIDENT’S 
ADDRESS 


Full of Information, 
Enthusiasm and Patriotism 


President Martin then read a full and comprehensive ad- 
dress devoted to a number of subjects dealing with the asso- 
ciation, its reason for existence, its progress and a running 
summary of the events of the past year. 

He opened with what he stated to be the big dominating 
thought in the minds of everybody, the winning of the war. 
He stated it to be a war of high ideals and our entry into it 
on the side of right, and after a comment upon the noble 
works of our allies and our own government he said that the 
members must look upon the National Leather and Shoe 
Finders’ Association as a mobilized branch for the Govern- 
ment service. We are in convention to make this branch 
more efficient. Individual business interests must not be 
neglected for upon business the nation is dependent for the 
support of its effort. 


A War 
Convention 

He spoke of the convention as a War Convention, and 
that co-operation real and sincere should be urged and 
developed. He spoke of the power gained in acting as a 
body, and the necessity to fix the right purpose and to direct 
the power. 


Changed and 
Changing Conditions 

He spoke of changed conditions in business and the prob- 
ability of greater changes, many of which will be to the ad- 
vantage of business, and all of them will make for greater 
co-operation, a reduction of waste energy and an enforced 
greater efficiency. He pointed out examples of this from 
the experience of the railroads and the closer community 
of interest developed in them through Government control. 
He said that the railroads would probably have worked in 
greater harmony but for*restraining laws which the condi- 
tions of the war had set aside and that this precedent would 
probably be followed with such laws as prevent closer co- 
operation in business. 

Defining the association he said we are democracy’s busi- 
ness men banded together to keep the Leather and Findings 


industry a fit business to be engaged in, and the thirteen years 
of the organization’s history has brought a growing knowl- 
edge of the need of more mature judgment in association 
matters. The association possesses the strength and vigor 
and maturity of its age which have justified the principles 
upon which it was formed and will always represent. 


The Past 
Year’s Work 


He then took up the work of the past year, and prefaced 
this feature of his report by stating that the association is 
rated as one of the most effective trade organizations in the 
country. It represents eight well-defined departments and 
is actually guiding eight important branches of endeavor. 
He then briefly outlined the departments and their value in 
association work. 


The Work of 
This Department 

The first is the Credit and Collection Bureau and its work 
is most important. The Market Exchange has helped mem- 
bers solve many knotty merchandising problems. The mem- 
bership in the National Chamber of Commerce is represented 
by two members, F. W. Whitcher and Buchanan Harrar. The 
fourth is the work of co-operation of the association with 
the Government, with as its representatives the president 
and the chairman of the executive committee. The fifth is 
the bulletin service to members which keeps them advised of 
trade conditions. 

The sixth department, the Trade Promotion Bureau, is 
probably the most important feature of the present con- 
vention. Eighteen months ago the opportunity was seen 
to render a great service and to increase efficiency of indi- 
vidual business. At the Milwaukee convention the idea was 
endorsed and inaugurated and the Trade Promotion Bureau 
is conducting an educational campaign to the shoe repair 
men of the country and developing better relations between 
the finder and his fellow and his manufacturer. District 
conference work is an allied form of activity and much has 
been done in getting the members closer together on a high 
level of business co-operation, and last the forming of groups 
of manufacturers engaged in similar lines such as leather, or 
rubber heels, or fibre soles, or laces, and their working to- 
gether to eliminate abuses and encouraging a better distri- 
bution of their products. 
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If you were there, see yourself as the camera caught you 





The Pr id t’s Schedule 
for the Year’s Activities 


After giving an outline of his personal activities during 
the past year, he recommended actions for enlarged power 
for the secretary; that the work of the Trade Promotion 
Bureau should be financed for the coming year before the 
close of the convention, and that the association adopt a 
monthly bulletin plan. 

He concluded by expression of appreciation for the help 
and encouragement he had had from the membership and 
the pleasure it had given him to contribute what he could to 
the success of the organization during his tenure of office. 


BUSINESS 
CONDITIONS 


After the 
War 

Following the President’s report an address was made by 
Brown Landone upon Business Conditions after the War. 
He introduced his subject by stating that there were three 
great divisions to consider. ‘The attitude of nations to 
each other, the human problem of each nation, and indus- 
trial problems created by the attitudes the nations will 
assume. He reached the conclusion that despite many 
obstacles, such as the possibility of a spread of the Bolsheviki 
idea which he felt would be found developing in all countries, 
the possibilities for the United States are unlimited, pro- 
vided successful efforts were inaugurated and maintained to 
develop a broader attitude of human brotherhood through- 
out all society. 

This concluded the morning session, save for the appoint- 
ment of committees. 


THE AFTERNOON 
SESSION 
Cost Accounting 
and Its Value 

The afternoon session opened with the report of the Chair- 
man of the Executive Committee, Albert J. Ehlers, in whose 
absence the report was read by Secretary Knapp. It dealt 


with the activities of the executive committee during the 
past year, and the progress made in developing many plans 
for the increased usefulness of the association. 


The reports of the secretary and of the treasurer were also 
read and adopted. 

The bulk of the afternoon session, however, was taken up 
with a discussion of a paper on the Value of Cost Accounting, 
by Peter Nutz, Jr. The paper pointed out the need of exact 
knowledge of costs not only of merchandise but of the work 
of handling each item, the insurance, the overhead, the freight 
charges and the important feature of replacement value. 
Inventories should be taken and values placed on lowest 
figures whether that be the cost price or the present market 
value. A good deal of information of value upon this highly 
important subject was brought out in the discussion which 
followed. 


Jobbers’ Desires 
in Merchandising 


Under New Business, a discussion was held upon the sub- 
ject of terms. Jobbers voiced their sentiments that there 
should be prompter. payment from the retail customers or 
more favorable dating from the manufacturer. 


Thread with a 
String to It 


Mr. Reinhart of New York brought up the subject of 
thread and the difficulty of getting it. The Government 
has taken over all lock-stitch linen since it has been dis- 
covered that cotton can be used for civilian use, but this is 
impossible in hand sewing, so a little linen, is allowed for 
this purpose. Orders, however, must be sent in to meet 
needs in this connection only. These will be submitted to 
the Government ‘and a proportion allowed. Other matters 
of general interest chiefly in the matter of merchandising 
under war conditions were considered previous to adjourn- 


ment. 


WORK OF THE 
ENTERTAINMENT COMMITTEES 


Sight-Seeing Trips by 
Land and Water 

While the membership was thus actively engaged in the 
business of the convention, the one hundred lady guests, 
under the care of the ladies’ committee took automobiles 
for an inspection trip to the H. J. Heinz Co. plant, where 
they inspected the making of the fifty-seven varieties, and 
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Annual Banquet of the National Shoe and Leather Findings’ Association 


then on a sight-seeing trip along the North Side, the Sewickley 
Heights and to other interesting points. After dinner the 
entire party were given a trip up the Monongahela River, 
passing the important producing points of Homestead, 
Rankin, Braddock, Duquesne, Demmler, and McKeesport. 
Dancing on the main deck, refreshments all the time, music 
and some chorus singing made the affair of the most enjoy- 
able character. 


THE WEDNESDAY 
MORNING SESSION 


Rubber Heels and 
Fibre Soles Considered 


The morning session on Wednesday was a joint one for 
regular and associate members, and was devoted largely 
to the reports of the various groups, the chairman of which 
each in turn presided at the meeting. 

The first of these was the Rubber Heel Club, President 
Corey of that group in the chair. Grosvenor Calkins, Esq., 
attorney for the Rubber Heel Club of America and for the 
Friction Plug Rubber Heel Manufacturers’ Association, spoke 
of the industry as one of three partners—the producer, 
the distributer and the user—and to bring about the most 
satisfactory relationship between these three is the object 
of all effort. The Rubber Heel Club has not attempted to 
regulate prices, nor done anything contrary to law, but has 
aimed to establish a fellowship and comradeship among 
manufacturers and to make for a better feeling. It has 
corrected many trade abuses, and unfair competition. It 
has a complaint box established which every year has grown 
smaller in size. It has a bureau of cost accounting, and so 
knows what it costs to do business. It has a department of 
trade extension, and it can co-operate with the jobber in 
the matter of distribution. 

In speaking of what it has done for the jobber he said 
that twenty years ago the rubber heel was but an idea, and 
it would have remained so but for the propaganda of the 
members of the Rubber Heel Club, which has made the 
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rubber heel a standard article of merchandise with an almost 
universal demand. The co-operation of the jobber is to 
educate the small repair trade, to help them to realize that 
a profit must be made, but that the service to the consumer, 
the third partner, must be foremost and this can be done 
only by serving them with assured merchandise. 


Idealism in 
Business 


Ex-President Frank W. Whitcher spoke on Association 
Ideals and Loyalty to Them. Mr.,Whitcher said that the 
business of an individual is to serve and the highest aim 
should be to give the world the highest standard of service 
of which one is capable, and to improve as better methods 
are discovered. Improved conditions in trade cannot be 
obtained by one individual concern or by several, and it 
is only by creating an organization that these can be accom- 
plished. 

On complaints of jobbers that manufacturers sell to retail 
and repair men who state that they are starting a jobbing 
business, he said that the desire of the manufacturer is to 
protect the jobber. 

He pointed out a number of abuses that should be cor- 
rected in the line of improved business usage. Among them 
were cut prices; returning of goods to the manufacturer 
when out of style, shop worn, or out of date; the deduction 
of cash discounts long after the time has elapsed that would 
deserve them; the making of unfair claims, and going into 
a distant territory and offering a cut price on articles as a 
bait to get business on other lines. 


FIBRE 
SOLES 


Filling Their Deserved Place as 
Conservators of Leather 


Following Mr. Whitcher’s paper and one read by Mr, 
Stetson the meeting was turned over to the Fibre Sole Group. 
C. H. Oakley, chairman of the group, first read a brief paper 























Non-Skid Rubber Heels 


Cea of your repair department will hold an added 
sense of pratitude towards you for recommending, Firestone 
Non-Skid Rubber Heels. They will be particularly impressed 
with the non-slipping, and added resiliency of these heels. 


For the tread surface is indented with three Non-Skid bars, 
Stepping, on these bars creates a vacuum. This effectively pre- 
vents the heel from slipping. Owing to the peculiar shape of 
the bars they cannot fill up with mud. 


The easy air-cushion chamber $reatly increases the resiliency of 
the heel. Produces a pneumatic effect. Makes walking on a 
pavement feel like —_— on the sod. And your repair depart- 
ment will find Firestone Non-Skid Rubber Heels more econom- 
ical to apply. They require less cementing and fitting. The 
flange on the outer edge draws up snu, on the shoe as the nails 
are driven home. Write for details and prices. 


FIRESTONE TIRE AND RUBBER COMPANY ° 
FIRESTONE PARK AKRON, OHIO 
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dealing with the importance of the fibre sole as an active 
aid in meeting the sole material need of the shoe trade, that 
it could meet the requirement of the leather man who felt 
that one foot of sole leather should do the work of two. 

C. F. Howard of the United States Rubber Co. delivered 
a very interesting address. He compared the fibre and 
the leather sole and their consideration by the public as a 
parallel of a flint arrowhead maker who was confronted with 
a request to make iron arrowheads. He stated that_all 
tradition was against the new material, that for hundreds of 
years arrows had been made out of flint and that flint was 
the ideal material, that iron would have this fault and that 
and beside would be more expensive. So as with the ab- 
original man, the present producer of something new had 
to overcome, not only the natural problems of new pro- 
duction and distribution, but also the massed weight of hun- 
dreds or thousands of years of tradition. 

He pointed out that under present conditions while the 
supply of leather is uncertain, and in fact, impossible over 
certain weights, the supply of fibre sole material is plentiful. 


Promises of Still Better 
Soles of Fibre 


He advised that buyers should use only those stocks 
they know to be good because it is impossible to tell the 
material by the methods of inspection that would reveal 
quality or lack of it in leather sole material. That the out- 
look for production is good he demonstrated, because while 
the world’s supply of hides is diminishing from year to 
year, the world’s supply of rubber and the materials used 
in the fibre sole are increasing, and there is no limit to its 
possible growth. He urged as a duty the enlightenment of 
the repair trade to the merits of the fibre sole, and the 
lessening of the strain on the sole leather production, and 
concluded by advancing the thought that while the fibre 
sole of the present is good, the future will show a super-sole 
at possibly a higher price, the superiority of which leather 
will be beyond question. 

Mr. E. R. Miller of the B. F. Goodrich Co. was the next 
speaker and he spoke of the fibre sole as a development not 
a discovery, and showed its progress and made clear that 
the fibre sole companies are on the job, that the sole of 1918 
is better than the sole of 1917, and that still greater improve- 
ments may be looked for in the future. 


And Then 
Shoe Laces 


Mr. Fry presiding for the Shoe Lace Exchange introduced 
Mr. Gaunt who spoke upon the actual co-operation made 
possible by the association, and the opportunities it will afford 
to overcome some of the faults which individualism brings 
about. He spoke of the importance of an appreciation of 
costs as the best safeguard against destructive price cutting 
and that a report of sales with the object of getting pro- 
portions of business would materially assist in this direction. 


Lunch Accompanied by an 
Address on Efficiency 


The morning session then adjourned that the convention 
hall might be prepared for the mid-day luncheon. At the 


luncheon Dr. Stanley L. Krebs, the well known psychologist, 
spoke of co-operation as a method of efficiency. He drew 
his parallel from the open hand and the closed fist, and he 
demonstrated that inefficiency is produced chiefly by two 
mental elements, fear and worry. Fear which means distrust 


is the greatest obstacle to co-operative effort, and worry 
a drag upon the mental processes. 


AFTERNOON 
SESSION 


Takes Up Promotion 
Bureau Work 


The afternoon session was devoted entirely to the reports 
of Division Association work in the various districts, where 
individual organization work has been developed. It gave 
a most excellent ground work for the report of the Secretary 
Director of the Trade Promotion Bureau which was read 
on the following day, and permitted the hearers of the report 
to have a clear understanding of just what it meant. 

Reports of business in the findings trade, and of the effect 
of the trade promotion efforts in those fields were made by 
Samuel Goldstein for the New York District, George W. 
Stevenson for the Cincinnati District, P. W. Peterson for 
the Chicago District, J. H. Wilensky for the Southeastern 
District, J. H. Kalb for the Rochester District, H. E. Stern- 
berg for the Twin Cities District, William C. Schmidt for 
the Baltimore District, and others. 


ANOTHER ENTERTAINING 
RESPITE 


From the Serious Work 
of the Convention 


Again while the men worked the lady guests were treated 
to an automobile ride to places of interest in and near the 
city. The members of the convention having meantime 
concluded their business session left the hotel at six to take 
a special train for the Willows, where they arrived at seven 
o’clock. Here a dinner, at which the entire party, including 
the ladies, were the guests of the Pittsburgh Association was 
served, and during the course of it a cabaret program was 
given. 

Dancing and moving pictures followed until the special 
train was ready for the return to Pittsburgh. 


THE THURSDAY 
BUSINESS SESSION 


Hustling Work and 
Election of Officers 


The principal features of the closing session of the conven- 
tion were the report of the Secretary Director of the Trade 
Promotion Bureau, George Knapp; the perfecting of the 
finances for the continuation of the Trade Promotion and 
educational work; the raising of a fund of $5000.00 for 
the purchase and equipment of an ambulance unit for the 
Red Cross for service in France; the election of officers and 
the selection of the convention city for next year. 

The report of Secretary Knapp on the work of the Trade 
Promotion Bureau was of special interest, showing as it did 
the great amount of work that has already been done since 
January when the real work of the bureau was instituted. 
In that time a list of over 8,000 repair men who are interested 
in the work has been made, thousands of copies of the 
pamphlets “More Money” have been distributed, patriotic 
posters showing the value to the country in conservation 
lines produced by proper repair of shoes have been distributed 
and used, and business paper advertising has been made 
available to the betterment of the industry generally. The 
report forecast plans for the continuation of this work, and 
discussed the necessary funds required to financeit. Follow- 








Cha racter N In Your Store Front Advertising! 


There are great merchandising possibilities in 
your store front and windows! Why not bring 
them up to the highest possible sales value? 


Windows decorated with Chipped Gold or 
Silver Plate Glass Base Signs and Art Glass 
Window Valance Signs are seldom PASSED BY! 
They put the final sales punch to your shoe dis- 
plays! They magnify the attractiveness of what 
you have to offer—and they will pay for them- 
selves over and over in the distinctive character 
they, will lend to YOUR store. Write for prices. 








Art Glass Window Valance Signs 


RAWSON & EVANS COMPANY WJWASHINGTON stvo. CHICAGO 


= = = 
oe os oe 





Find out how you can improve | memes mee ee 
your store front—as thousands of 
other merchants have—with the aid 
of these business-bringing signs. 
WRITE FOR CATALOG. 





























CINCINNATI 











The wonder is that we 
can turn them out in the 
fine shape which we do 
and market them at the 
low price asked. 





PRICE 


$°3 58 


any finish to match 
your fixtures 


Will outwear any 
stool made 





THE C. F. STREIT MFG. CO. 


1047 KENNER STREET, CINCINNATI, OHIO 
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ing the report which received the cordial endorsement of 
the audience, subscriptions for the continuance of this work 
were pledged by the members individually and from the 
various groups so that it was indicated that the work will 
not be interrupted during the present year. 


RAISE $5000 IN 
RECORD TIME 

Red Cross Ambulance 
to Be Donated 


Following the completion of this work, Mr. Strauss of the 
Entertainment Committee introduced a speaker for the 
Pittsburgh unit of the Red Cross, announcing that he would 
make an appeal for a fund for equipping an ambulance in 
the name of the National Leather and Shoe Finders’ Asso- 
ciation. He further stated that the Entertainment Committee 
out of its funds would head the subscription with a donation 
of $1000.00. 

In the midst of much enthusiasm after the address of the 
speaker the other four thousand was very quickly made up 
and the Leather and Shoe Finders’ ambulance is an assured 
fact. 

The report of the auditing committee was read and this 
was followed by Mr. Frank W. Whitcher as chairman of the 
resolutions committee who presented a series of reso- 
lutions. 

Chief of these which included thanks to their hosts and 
to the president and officers, the city and trade press were 
resolutions endorsing the movement of the Salesmen’s Asso- 
ciation of the United States, to restore the mileage rate of 
two and one-half cents per mile to accredited traveling 
salesmen with suitable restrictions, and the one given here 
requesting the repeal of the Sherman and Clayton Acts: 





Resolution | 


For the Repeal of Sherman and Clayton Acts 
Adopted June 27, 1918 by the National 
Leather and Shoe Finders’ Association 
in Convention Assembled, at 

Pittsburgh, Pennsylvania 


WHEREAS, the Sherman and Clayton Acts 
oblige the enforcement of competition in trade, 
preventing co-operation and regulated, con- 
certed, economic action, 


WHEREAS, our National Government has 
found that only through co-operation and 
regulated, concerted, economic action of both 
producer and distributor, can it successfully 
provide ways and means for conducting the war, 


WHEREAS, such co-operation and regulated, 
concerted, economic action, even when prac- 
tised at the request of our National Government 
is in violation of the Sherman and Clayton 
Acts: Now, therefore, be it 


RESOLVED, that it is the unanimous opinion 
of our Association, having a membership rep- 
resenting thirty-two states of the Union, that 
both the Sherman and Clayton Acts should be 
repealed, and in their place a new law should 
be enacted granting the right of industrial co- 
operation, subject to a reasonable regulation. 


RESOLVED, that a copy of this resolution 
be sent to President Wilson, to every United 
States Senator and Congressman, at Wash- 
ington, and to the Trade Press. 











Another resolution dealing with co-operative effort was 
referred to the Executive Committee for final action. 


OFFICERS 
ELECTED 
Only One Ticket and 
Vote Unanimous 

The report of the nominating committee was then read 
and there being no additions to the list submitted the officers 
for the coming year were elected. They were: 





Officers Elected 


President, Henry E. Bragg, St. Joseph, Mo.; 
vice-presidents, P. W. Peterson, Clarence Fergu- 
son, William Sanberg, David Fiedelson, Samuel 
Goldstein; member of executive committee, 
W. G. Battle; councillor, National Chamber of 
Commerce, Frank W. Whitcher; representative 
of same body, Buchanan Harrar; executive 
committee, Henry Spies. 











CINCINNATI 


Wins the Vote 
for Next Year 

All through the convention, buttons bearing the legend 
“Cincinnati Next’? and banners to the same effect were 
in evidence, and the delegation from that city had been very 
active in urging its claims.- As a result of this work when 
the selection for the place for the 1919 convention was 
brought forward, the selection was. made without debate 
and Cincinnati was named unanimously. 

Following remarks from the newly elected officers, the 
meeting adjourned. 


THE CLOSING 
BANQUET 
A Fine Menu, Music, 
Patriotic Speeches, 
Poetry and Fun 

As usual the banquet was the big social feature of the 
convention, and again as usual the assemblage was a bril- 
liant one. Tables were arranged in the:convention hall of 
the hotel for over four hundred and here at eight o’clock 
the members and their guests and ladies assembled. Follow- 
ing a well-selected menu, which however was made to strictly 
conform to the requirements of the Food Administration 
and accompanied through its courses by a musical program 
of the Sorlin Orchestra and the Greater Pittsburgh Quintet, 
a stirring and patriotic address upon the relation of business 
to government was made by the Hon. James Francis Burke, 
General Counsel of the Pittsburgh Chamber of Commerce, 
and the reading from his own poems of Edgar A. Guest. 

During the course of the banquet a song sheet placed at 
each cover with the compliments of Shoe Findings con- 
tributed no little to the enjoyment of the occasion. It con- 
tained adaptations of popular songs by Douglas Malloch 
of Chicago, each striking off some characteristic, real or 
imagined, of the findings business or of well-known members 
of the association. So with entertainment and conviviality, 
but withal some seriousness and an appreciation of the 
responsibilities of the present, but with hopefulness and 
determination for the future, the Fourteenth Annual Con- 
vention of the Leather and Shoe Finders’ Association came 
to a close. 
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The ! 
Proper Selection | 


1 of Hosiery for uniformity | 
4 in quality is the principal | 
! factor in the success of | 
; your department. 

Buying Hosiery to sell | 
at a long price will only | 


! make your sales a memory | 
! of what they used to be. | 


Gordon | 


HOSIERY | 


with its reputation for | 
maintenance of quality 
will be the means of gain- | 
ing the good-will of the | 
consumer. 


The knowledge that you | 
sell Gordon Hosiery will | 
keep that good-will active | 
and lasting. i 


ebrown Durrell 


Boston New York Chicago 








The New Improved 
Handy Lace Tipper 
is Right 


It is with a great deal of pleasure that we 
can announce to our many friends in the 
findings and shoe trade that 


Our New Model Improved 
Lace Tipper 


is now on the market and deliveries will be 
made within two weeks. Like all new ideas, 
the HANDY LACE TIPPER, as first pro- 
duced by us, possessed some defects. It 
filled a need, and despite its shortcomings 
was unquestionably one of the most im- 
portant accessories of the shoe store, but it 
had some defects. 


Immediately upon our discovering the de- 
fects of the original tool, we set about cor- 
recting it. The result isthe NEW HANDY 
LACE TIPPER, a tool that will instantly 
put a permanent, shapely, conical or straight 
tip upon any lace without removing it from 
the shoe. 

The new tool is unbreakable. It is made of the 
best-grade tool steel throughout. The shaping 
die by its direct action cannot be broken, and the 
tool will last a lifetime. It is sold to the trade 
with an absolute guarantee of replacement 
within a period of five years from purchase 
should it fail to properly perform its work. 


We have told you before the value of the HANDY 
LACE TIPPER. We have given you the expe- 
rience of many shoe men, who have stated their 
opinion of its need every day in the shoe store. 
We want you to try it yourself, and will stand 
back of your satisfaction. 


The price of the new tool is the same 
as our previous model—$3.75. You 
may obtain it from any findings 
jobber. . 


WORLD SUPPLY 
CORPORATION 


Corner 42d St. and Broadway 
(Longacre Bldg.) 


NEW YORK CITY 
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Twenty-First Annual Convention of the 
International Association of Display Men 


Splendid Display Planned of Store Equipment 


QUIPMENT manufacturers, display men, and mer- 
chants are to greet one another at the Waldorf-Astoria 
Hotel, New York, July 8, 9, 10, and 11, the occasion 
being the Twenty-first Annual Convention of the International 
Association of Display Men. 

Display men, merchants and equipment manufacturers 
from every State in the Union will meet on Monday morning, 
July 8, to discuss better methods of merchandise display 
advertising. 


United States Government Has 
Recognized Value of the Retail Shoe Store 
Window in Helping Win the War 

This year, the convention has a double significance, for 
those attending will not only meet for routine business, listen 
to lectures and see the dzmonstrations, but will discuss that 
very vital and all important question of how to help win the 
war. 

Captain Louis Grant of the United States Engineers Corps 
and Jesse H. Neal, Director of the Committee on Public 
Information, will tell the convention the very important 
things that can be done as well as what has been accomplished 
through the show window to make the world a decent place 
to live in. ‘The United States Government has already rec- 
ognized the value of show windows, in helping it to spread 
war propaganda by placing Liberty Loan Displays, War 
Saving Stamp Displays, Red Cross Displays, and Food 
Conservation Displays. 


Wonderful Exhibit of Big Manufacturers 
of Equipment and Decorations 

In addition to lectures and demonstrations there will be the 
manufacturers’ exhibition. This exhibit consists of the latest 
ideas in display equipment and decorations, suggesting ideas 
for more varied and more sales compelling window displays. 


Well-Known and Practical Men Take 
Active Part in Educational Program 

Addresses of welcome will be delivered by some of the 
prominent New York retailers and city officials. The re- 
sponse will be made by L. A. Rogers, Display Manager for 
Kline’s, Detroit. 

Louis Wiley, Manager of “The New York Times,” will 
talk on timely and interesting topics. 

Capt. Louis Grant will discuss the world war and how dis- 
play men can help the United States to win it. 

W. H. Hinks, Display Manager for the John W. Thomas 
Co., Minneapolis, Minn., will give a demonstration on hane 
dling and arranging merchandise. 

Charles A. Vosburg, Display Manager for James McCreery 
Co., Pittsburgh, Pa., will show the proper arrangement of 
decorative and artificial flowers. 

Jesse H. Neal, 20 West 42nd St., N. Y., Director of the 
Committee on Public Information, Division of Advertising, 
for the United States Government, will speak on the value of 
the show window in promoting war propaganda. 

Clement Kieffer, Jr., Display Manager for C. A. Weed & 
Co., Buffalo, N. Y., will give a demonstration on men’s wear. 
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Frank G. Fehlman, Churchill-Hall Advertising, New York, 
will talk on the value of show window advertising. 

J. D. Hughes, Saks & Co., Washington, D. C., will give an 
interesting demonstration on the handling of men’s wear. 

Other clever demonstrations will be given by Charles F. 
Brown of Leopold Morse Co., Boston; C. S. Nichols, of R. H. 
White Co., Boston; James Trewhella, Display Manager for 
Best & Co., New York; Edward Munn, Display Manager for 
Franklin Simon Co., N. Y.; Irving Schwarcz, Display Man- 
ager for R. H. Macy & Co., New York, and other display men, 
whose names will appear on the official program. 

B. A. Rainwater, Hess & Culbertson, St. Louis, will give a 
demonstration on the use of speed lettering pens for making 
all kinds of show cards. 


All Work and No Play 
Makes Jack a Dull Boy 

The entertainment features of the program have not been 
overlooked. On Wednesday evening, July 10, there will be a 
banquet, singing and dancing in the Grand Ball Room of the 
Waldorf-Astoria. The music and cabaret features will be 
the best that New York can produce. Horace D. Tracey, A. 
E. Hurst and C. J. Potter are the members of the entertain- 
ment committee. 

It sufficeth to say tha. the educational and entertainment 
program is one of surpassing interest to every progressive dis- 
play and equipment merchant and manufacturer. These are 
the days of consolidation, co-operation, effective display and 
co-ordination of effort. 





Linings and Jerkins 


The Story of Why Sheep Leathers Are Needed with 

the Fleece Thereon 

It takes a half a foot of leather, more or less, to line a shoe. 
It takes 15 or 16 feet of leather to make a jerkin, to keep a 
soldier warm in Winter time. ; 

The government asks people to get along with shoes that have 
fabric linings, so that it can have enough sheep leather to make 
jerkins for soldiers. It will need hundreds of thousands of 
them. 

Is there a man, woman or child in the country who isn’t 
enough of a patriot to go without leather linings in his shoes, 
in order that a soldier may have a jerkin of sheep leather to 
keep him from freezing in the Winter? 

Incidentally, any shoe man, retail, wholesaler or manufac- 
turer, who is anxious to do something to win the war may 
follow the Philadelphia plan and encourage the raising of sheep 
in his community. 

One sheep will yield from six to eight feet of leather, enough 
for the linings of 14 to 16 pairs of shoes. Two sheep will yield 
from 12 to16 feet of leather, or roughly speaking, enough leather 
for a jerkin for a soldier.’ A jerkin, by the way, is a sort of a 
leather vest. 

Real regulation of the shoe trade will eventually begin at 
the source. That is, the raising of sheep will be encouraged, 
rather than the use of sheep leather restricted. Likewise will 
it be with calf, cow hide, goat and kid leather. 
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BOSTONIAN CREAM — The ideal 
cleaner for kid and calf. You'll need a 
good stock of the brown for brown glazed 
kid and mahogany calf—also the cordo- 
tan for cordovan leather. Then there’s the 
white Bostonian for all colors of glazed 
Russia calf, vici or dongola kid or patent 
leather—also light and dark gray and any 
other color or shade. 


In addition to the three big 


ittemores 


Shoe Polishes 








*' NOBBY BROWN COMBINATION— 








sellers shown here we can sup- _A better combination th 
“fy; ’ 1 i Li 
ply an “Oil Paste,” black or thd » coo Spend g os 


tan. leader for years. Yes, you can also get 
this combination package for Red or 
blood and in both sizes. 


Ask Your Jobber’s Salesman or Write Us for Complete Catalog 


WHITTEMORE BROS. CORP., Cambridge, Mass. 





' NOBBY BROWN PASTE—for all 
shades of brown shoes. Once you put this 
paste in stock, you'll be like everybody else 
who has ordered it—you'll repeat on it. 
= it’s one of the best sellers in our whole 
ine. 

For Red or Oxblood there’s the same 
size peteee of PEERLESS OXBLOOD 
PASTE. 


Results advertise Whitte- 
more’s and keep it going after 
the first sale. 




























ALSO 


“JAPANOLE” 
QOX-BLOOD DYE 


\ IT, DOES NOT|RUB|OFF 


DARK BROWN JAPANOLE DYE 
Makes Light Colored Shoes the now so POPULAR COLOR 


VerY DARK BROWN 


WE MAKE IT NOW 


DARKER than EVER and BETTER than EVER 


4 oz., $2 a doz.; $23 a gr.; Pts., $1 each; Qts., $2 each. 
Makes your unsalable Light Coloreé and Faded Tan Shoes 
a quick seller by dyeing them with Dark Brown also avoid 
losing sales of the 25c. size as there is much demand for it. 
Most Jobbers sell Black and Brown “Japanole.” If yours 
does not, write us and we will sell you direct. 


= “JAPANOLE” BLACK STAIN 


The Wonderful Instantaneous Black Dye 


Makes COLORED Leather BLACK 
Makes BLACK Leather BLACKER 


OOM svcceccecscesmecasonaed $2.00 a dozen; $22.00 a gross 
POND cccescacceas $0.50 each CO rere $0.90 
For Sale Everywhere and by Us. 


RESTORFF & BETTMAN (Estab. 1874), 79 mercer Street. New York 





























SHOE AND LAST 
SAMPLE CASES 


The Globe=Wernicke Co. 


91-93 Federal Street, Boston 
DESKS, CHAIRS and FILING CABINETS 




















Are Your Customers Wearing Frayed Ends? 


Do They Enjoy Twisting and Pushing a Piece of Fuzzy 
String Through Small Eyelets? 


You can easily gain their good will and future orders by selling them 
the best shoe lace made. 


“HUBTIP” “oun ne?) SHOE LACES 


EVERY PAIR PACKED IN AN ATTRACTIVE SINGLE PAIR CARTON. 72 CARTONS 
IN A HANDSOME COLORED CABINET WITH COUNTER DISPLAY EASEL. 








sently, t 





““HUBTIPS’’ Teese Look soma Are Fast Color 
GUARANTEED TO 
NEVER PULL OFF NEVER FRAY OUT NEVER WEAR TINNY 


Made in 27, 30, 36, 40, 45, 54, 63, 72 inch lengths. Put up also in cabinets of assorted lengths. 
Colors, Black or Russet. Send us your order now for trial cabinet. 


Frank W. Whitcher Co. saxexs Boston, Mass., and Chicago, Ill.: 























207 Essex Street — Room 404 


Headquarters for 


FOOTWEAR SPECIALTIES 


Notice this SPIRAL SPAT for Women’s wear, suitable for all 
outdoor activities. 








Price $36.00 per dozen 
Black, White, Olive Drab, Navy Blue and 
rown 
Another grade at $30.00 per dozen 





Our latest accomplishment in beautiful and practical Light Fawn, Navy Blue and Brown 
lete line of les can be seen at above address. Mr. 
A copy of our new catalogue will be sent you for the asking. Comy » 
Make your windows attractive and draw trade to YOUR store. Kingman, Mr. Kenney or Mr. Wingrove will be glad to extend to 
you any attention possible while in Boston. 


A display with our fixtures makes business brisk. 


POLAY FIXTURE SERVICE, Inc. The WILEY-BICKFORD-SWEET CO. 


CHICAGO 
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Take Good Care of Your Credit 


Treat your jobbers right. 

They are your best friends. 
in every way possible, but they demand in 
ment from you. 


They are willing to help you 


repairers. 


return right treat- 


Credit is your best asset in business. 
on which you do not have to pay one cent of interest. 





fashond 


AE as 
7 FabricTip . 


es 


The quality shoe laces 


requirement. At all jobbers. 


specify need” 
mples upon request. 
The Narrow Fabric Co., ine, Pa. 


— 





honest. 


your bills. 


for every 
Always 





of it. 


care of. 








NATIONAL 
SHOE 
PLATES 


3 sizes for all Shoes 
Easy to drive on. 
Hard to wear off. 
Made from drawn. 
steel. Free sam- 
ples on request. 
Mr. Retailer: Tell 
your repair man to 
put these heel 
plates on your cus- 
tomers’ shoes. If 
your jobber can’t 
supply you, 
WRITE US 
Immediate deliv- 
eries 


NATIONAL SHOE 
PLATE MFG. CO. 


1248 West Third St. 








Metal Shoe Fitting Stools 
And Floor 
Mirro 





No. 141 


owns tor, The Chicago 
Pries Wire Chair Co. 


621 N. LA SALLE STREET, 
CHICAGO, ILLINOIS 












































any 
67 Randolph St. 
Chicago - - II. 








== Sas 100,000 
Bicycle #2822222 Milbradt 
STEP a> Ladders 
STEP Se 3 N In U 
LADDERS 9 Ssefereet ow in Use 
vm = Milbradt Rolling Step Lad- 
— ae. Fae 
in many i= = They are real time and 
styles and 22< ay a a 
to fit all =e ject to approval and sat- 
kinds of A isfaction guaranteed. 

i 2° = ri La 1 i 
eee: ae Mibade edd ltd fe 
giving full de- every kind of shelving. 
sere prices Milbradt Mfg. 
, sy ~y - Company 

(ous _ 2410 N. 10th Street 


St. Louis, Mo. 
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The jobbers give thousands of dollars in credit to the shoe- 


No shoe-repairer who has treated his jobber right will 
ever be denied a line of credit. 


If you borrowed the same amount from a bank, you would 
pay interest on it for every minute that you used it. 


The jobber gives you credit because he thinks you are 


You should always be ready to prove so by paying your 
bills on the day they are due. 

Most of your business is done for cash. 

Therefore, you should always be in the position to discount 


The jobbers want you to improve your business so that 
you will be a discounting customer to them. Why? 
if you discount your bills, they know you are making money, 
and when you are making money they will 


The jobbers give you credit to help you in your business. 
Getting credit from the jobbers helps you; it is worth taking 





It is money to you 


Because 





also get a share 





New Shoe Stores 
L. Byrd, C. H. Hannig, Billings, 


Mont. 

O. E. Schultz, Lake View, Ia., shoe 
department. 

Silas Ritchie, Terry, Mont., shoe 
department. 

W. H. Green, Bixby, Okla., shoe 
department. 

Louis Gross, 1705 Lincoln St, 
Wilmington, Del. 

Charles Stulgatits and Theodore 
Urbas. Woodsboro, Wis., shoe de- 
partment. 




















WON 


- TAN 




















July 13, 1918 








BOOT AND SHOE RECORDER 3 























Live representatives wanted for 
open territories 





“[ HE Edmonds Army Shoe! 


It’s the most salable shoe in 


America! Its “‘Makings’’ couldn’t be 


better at its present price of $4.75. Hugs the foot 
firmly in the arch and over the instep. A trifle 
higher in the toe yet full Munson width. 


The better a shoe fits the better it wears. That’s just 
another reason why the Edmonds Army Shoe immedi- 
ately ‘‘caught on” both with the trade and the civilian. 


Remember we make ONLY this ONE shoe in 
ONE leather—but we make LOTS of them. 
We're giving you the benefit in quality and price 
of our large specialized output. 


Beginning August 10th, Edmonds Army Shoes will be carried in 
stock for guaranteed immediate delivery. A A to EE—5 to 12 
(Sizes and Half Sizes). We'll gladly send sample pair and illustrated 
particulars. 

(PRICES SUBJECT TO CHANGE WITHOUT NOTICE) 





| 


Milwaukee Wisconsin 

















ACTUALLY WASHABLE 


8 OF OR eh 2 


THE WHITEST WHITE 


LEVOR GRAIN KID 


MADE OF CABRETTA SHINS 


|G (at FV oe el | 
ASK YOUR NEIGHBORS 


CAE AYO) 5 Fo OO Mao 


MANUFACTURERS 


GLOVERSVILLE, N.™. 
NEW YORK: 88-90 GOLD ST. 


ST. LOUIS: LEATHER EXCHANGE BLDG. BOSTON: 145 SOUTH ST. 
JOHNSON, STEPHENS & PATTON LEATHER CO. THE G.LEVOR COMPANY 





CLEANERS 
DRESSINGS 


FOR 


4 GRADE 








(WHITE CLEANER 





ano BROWN LEATHER | 


PRESENT-DAY 
SHOES 


OF COURSE 
ARE 


MOST F 


TAN Vitel ate: 
“POSITIVELY |) 
(SSwmmine ox. | 
Lie dane disamebe wd 
Niel Ad SIE lemelt) Vener a3 
GRIFFIN MFG.CO. 
69 ™UR@AY ST 
NEW YORK USA 








CLEANS AND WHITENS EQUAL TON 
NUBUCK BUCKSKIN, SUEDE.CANVAS, LINEN, 
YACHTING,TENNIS AND NAPPV b EAIHER SHOES. 

DOES NOT COVERTHE DIRT OVER,BUT CLEANS. 
GUARANTEED NOT TO STIFFENOR 
HARDEN THE LEATHER OR CANVAS. 


FOR WHITE OULL KIO 
We RE 
RIFFIN WHITE KIDINE 
” GRIFFIN MFG.CO,” 
69 MURRAY ST. 
N.Y. CITY U.S.A. j 




















light tan and dark brown, 
black and white. Softens, 
polishes and cleans high 
grade tan and brown and 
black leather boots and 
shoes. It is useful for 
puttees, too. 8 oz. (25- 
cent size) $20.00 gross, 
$1.75 per dozen. Half 
pint 30 cents each, $3.00 
per dozen. Pint 50 cents, 
quart 90 cents, half gal- 


GRIFFIN 


SEASONABLE, SALABLE AND PROFITABLE— 


BUCK WHITE 
CLEANER 


A thorough white 
buckskin and can- 
vas cleaner, not a 
whitewash. Will 
renovate equal to 
new. 15c size $1.20 
dozen, $13.80 
gross, 25c_ size 
$1.80 dozen, $20.50 
gross. 25c size in 
neck box. 





AND—THEY ARE SURE TO PLEASE YOUR 


lon $1.60 and_ gallon 
$3.00. 





CLEANS, SOFTENS AND POLISHES || 


CELE EI age” 
er 


\ 


LACE KID 


CREAM 


CUSTOMERS. 


GLACE KID 
CREAM in black, 
light and dark 
gray, brown, 
champagne, ivory 
and white. Cleans, 
colors and polishes 
all glazed kid 
leathers. This 
cream is to the 
leather what cold 
cream is to 
skin. 3 oz. (25- 
cent size) $20.00 
gross, $1.75 dozen. 


WHITE KIDINE, a 
thorough white cleaner 
for white kid and calf 
shoes, white gloves and 
belts. Leaves leather soft 
and pliable, and is not 
inflammable. Supplied in 
two sizes. Small (15-cent 
size) $13.80 per gross, 
$1.20 per dozen; large 
(25-cent size) $21.00 per 


gross, $1.80 per dozen. 


« PREVENTS CRACKING 


SOFTENS THE LEATHER 
AFTER THE RAIN‘ = 
G 
NEW YORK,US.A 3 EW Yor, Usa 
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Anchor Your Trade to 


A Good Line of Shoes 


ON’T let your customers be blown this way and 
that by every passing ‘“‘bargain’”? wind. Don’t 
let them drift away from you in _ search of 
lower prices. 
The surest way to hold your trade—to build new trade—is to stick 
to a line of thoroughly good, dependable shoes—a line with a name 


and a reputation behind it. 





It’s much easier to sell shoes on quality than it is on price. If you 
handle MAYER HONORBILT SHOES you can talk quality, 
because you know and your customers know the quality is there. 


MAYER quality has been proved by the test of time. 


Send for catalog 


F. Mayer Boot & Shoe Co. 


Milwaukee Wisconsin 
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Y OU can’t get behind the fact 
that continuous satisfactory 


quality permanentizes patronage. 


“Onyx” @ Hosiery 


through its reputation for quality 
not only holds the hosiery cus- 
tomers it makes, but— 


At the same time, it gives the 


_ customer a natural dependence 


upon the store and all the mer- 
chandise it carries. 


Emery & Beers Company, inc. 


Sole Owners of ““Onyz’’ Hosiery 


BROADWAY AT 24th STREET 
NEW YORK 


PHILADELPHIA OFFICE BOSTON OFFICE : CHICAGO OFFICE 
1033 Chestnut Street 31 Bedford Street The Lytton Bldg. 
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Wie a capacity of 15,000 pairs of soles 

per day, the new plant illustrated below 
is now in full operation—probably the largest 
factory. in the world devoted exclusively to 
the manufacture of fibre soles and_ toplifts. 





A Se ee 


The “Universal Mold” Process used exclusively 
by the Rex-Hide Company—makes it possible 
to furnish shoe manufacturers with soles 
made to their'templates almost immediately- 

delivery can be made when necessary on the ie 


same day. the order is received. 


ge sw ay pi | 


Rex-Hide. soles come to you made to your 
“exact shapes. ‘They. have a rough back which 
requires: no ‘buffing, but insures a good cement- 

ing job—they will channel—and they will 

finish. like ‘leather. 


Write for complete particulars 
REX-HIDE. RUBBER MANUFACTURING CO. 


“ Manufacturers of fibre soles and toplifts exclusively” 
EAST BRADY, PA, 
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The Lindner line affords you a style variety that 
enables you to meet practically any demand. 


And we combine quality with style in a measure 
that makes the Lindner line an unusual reorder 
producer. 


We are just as particular about the minor points of excellence 
in our shoes as we are in the selection of the sole, uppers and 
counters. In fact, we are sticklers for quality down to the very 
smallest detail, and this is immediately apparent to everyone 
who views LINDNER shoes. 


LINDNER SHOE COMPANY 
sail 


Carlisle 7" 


PUTIN LEM PMC TTS WK ey We De Dr SSSI eS DE 
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( lenteore prevailing in the shoe trade today 
emphasize the importance of Avow/ng your 


source of supply. 


To merchants and manufacturers who order them, the 
certainty of getting uniform high quality in NeGlin Soles 
brings security. 


It assures the maintenance of their own reputations for 
good goods, and protects them from the loss of business 


and profits. 
The Goodyear ‘Tire & Rubber Company, Akron, Ohio 


Tleolin Soles 


Trade Mark Reg. U. 8. Pat. O 
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It Looks Good on the Outside 


conse” 
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It’s a Heap Better Inside 


the various operations involved in 





HUVNUAVNOOOESOOUUUANANLALUUALANAGLEOUUAA 


DUIIUDNITIAAUIONANIAN 


You need only walk down the 
long factory aisles as we did, and 
the whole story is evident at a 
glance. Brockton’s best workers 
have been marshalled together 
under the most congenial condi- 
tions to produce Brockton’s most 
popular medium-grade men’s 
welts. The eagerness with which 


the making proved conclusively 
that the working force is con- 
tented. There’s the great factor 
—good workers and good oper- 
ating principles—and you have 
the primary cause for the un- 
paralleled growth of our sales. 
Right here, as we pay tribute to 
our factory organization, we are 
ready to take 


devoted employes approached 


Our Hats Off 


to the executive supervision which has so ably followed the house policy. 
And there is no more appropriate time to tell it to you. For neatly piled 





up were the first batch of stock shoes for the Fall and Winter season 
1918-1919. We can’t refrain from calling them ‘‘Wonders.”’ You’ll do 
the same when you get our new catalogue to be issued July 15th. Write 


at once if it doesn’t reach you. 


Diamond Shoe C- 


Factories 
BROCKTON 


Salesrooms 
NEW YORK CITY 
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18-FT. GOODYEAR SHOE REPAIR OUTFIT 


OVER 


$300,000,000 


A YEAR 
is said to be the volume of the shoe repairing 
business of the United States. 
ARE YOU GETTING YOUR SHARE OF IT? 


If not, let us talk over with you the possibil- 
ities of a repair department. You will be 
interested to know what others are doing. 


United Shoe Repairing Machine Company 


BOSTON, MASSACHUSETTS 








ut 








Buyers’ Easy Reference Directory 


SUCHODOUEGOOEOROCOGOGOOEOEOROROCOGOROOOORGOGROROCCCoRCOoORCRcCnOocONcESOCS 


SPULCHOOOOUOGOODOGROGOODOGOOUOQUOUOCOOROOEOULOROGROGROROGOOROCOROOROROCUGE 


In Stock --- No Waiting 


Women’s High-Grade Turn oxfords and Pumps 
IN CASE LOTS ONLY 

Black Patent Leather Oxfords, 17-8 Louis Heel, Full Alumi- 
num Plate. Widths A to D Price $3.25 
A few cases of Brown Patent Oxfords. C and D Widths. 17-8 
Louis Heel, Full Aluminum Plate. To close at......... $3.00 
Black Patent Opera Pumps. Widths A to D. 17-8 Louis 
Heel, Full Aluminum Plate 

A few cases Brown and Cony Patent wi a 17-8 Louis Heel, 
Full Aluminum Plate. A and C Widths Price $2.75 
All these goods have No. 1 grain counters, No. 1 fine soles 
and full quarter linings. 

Write or Wire 


MALBON SHOE CO., Haverhill, Mass. 


Boston Office, 117 Lincoln Street 


Original 
Chippewa 
Shoes 


Snappy Lasts 
Chocolate 


In-Stock 
Case Lots All Sizes 


680S 


‘680S. 6 in. Oak Sole, Goodyear Welt 
680R. ** Rinex Sole, Rubber Heel P 


ORDER A CASE TODAY Send for a Catelogue 
CHIPPEWA SHOE MFG. CO., Chippewa Falls, Wis, ' 











DANIEL GREEN 


QUILTED SATIN NEGLIGEE 
oe 


No. 5000 
Sizes 2to 9. Width D. 
Shirred satin ribbon 
trim: Rhine- 
stone ornament. 
pon ther ae. No 
hee! Medium toe. 


Beraighe last. Ture 
process. 

Colors: Black, Light Blue, Lavender, 

Pink Rose. Price to dealers, Pair $1.25 


Daniel Green Felt Shoe Company 
Stock Division, 25 Madison Ave., New York 








Our Motto— 
Children’s Shoes of 


Quality 





In-Stock 
Welt Scuffers 
5 - 8...$2.10 
8%-1l. 2.40 

Patent or 

Gun Metal 











Prices on request 


Kalt-Zimmers Mfg. Co. 
MILWAUKEE, WIS. 
Trade Mark Copyrighted 








WRITE FOR DETAILS 


Of Our 
10-DAY FREE TRIAL 


For Your Customers 


AN 
Combination Adjustable 
FOOT 


(Patd.) 
Flexible, Cushioned, No-Metal. 








CORDO-TAN 


A dye that changes a faded tan or light colored calf 
shoe to a rich deep cordovan brown. 


Cordo-Tan gives a permanent color and is absolutely 
uniform. It will make money for you. Send for 
or _ package, with 10c added for parcel post — 


¥ Pints, 75c; Pints, $1.50; Quarts, $3.00; 14 Gallon, : 
$5. 00; Galion, $7.50. : 


New York Shoe Dyeing Co. 
118 W. Broadway, New York, N. Y. 








Summer Footwear Displayed With 


D & S Novelty Decoratives 


is the best salesman of your force. Our Novelty 
Papers, Artificial Flowers, Wood Carvings, Baskets, 
Borders, etc., work wonders. Send for our free il- 


lustrative booklets. 


Doty & Scrimgeour Sales Co., Inc. 
74 Duane Street, New York, N. Y. 











BAREFOOT SANDALS 


AND 
PLAY SHOES 


We can make immediate shipments 
of some very desirable numbers. 


Write us for details, or tell us your 
needs. 


Laing, Harrar & Chamberlin 


eb ee oP a No. 273 43 N. Third Street Philadelphia 


NATHAN ANKLET SUPPORT CO., ** °%, St-,- ¥- ©. 
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a UNION = 
a STAMP [resi 


One stamp and one alone marks the Union 
Made shoe—the shoe demanded by the union 
man and his family—the shoe distinguished 
by excellence of workmanship and fair work- 
ing conditions—The Stamp of the Boot and 
Shoe Workers’ Union. 

To retailers who desire increased business for 
1918, the Union Stamp shoe is an essential 
asset. 

Write to us today and we will send you a 
complete list of manufacturers producing 
Union Stamp footwear. 


Boot and Shoe 


Workers’ Union 


Affiliated with the 
American Federation of Labor 


246 Summer Street - Boston 


JOHN F. TOBIN - General President 
CHAS. L. BAINE - General Sec’y-Treasurer 


T&S 
ae oes 
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Factory 








Buyers’ Easy Reference Directory 


<juuveuausancunecensuauseuaunguneugunansucgenengusnenengaaeansaungvanogng —<ueeueneuaucauaecanogusiig 
r 
In Blind Eyelet and Flat Tubular WHITE 
10 Fast Color Shades | Does not cover up oe 
2 removes grease an 
SEE-BEE PREMO H\| dirt from white leather 
CONICAL-TIP CORRUGATED TIP : — = iS 
27 to 90 inch Lengths a Se See oe 


\ whiter with each clean- 
For Immediate Delivery ing, and good as new. 
Maaufacturers Distributors 


Crescent Braid Co. Empire Shoe Findings Corp. THE RADIUM DYE COMPANY, INC. 
118 Duane St., New York Kansas a Mo. 








GUDEGUCRERRERGGRCRRORRRGURERRGRORERRORGGRRGRRREES 
SUURUUEQOOREEEOGQOGUCROROREUGUOUGEREOGURQUGEGREE 








yr Smart Boot 


Steel Gray Calf, Full Foxed, 
Castor Gray Nubuck Top, 
Imitation Square Wing Tip, 
13-8 Military Gray Enamel 
Heel, Goodyear Welt. 
A to D, 21-2 to 8 
$5.75 
IN STOCK 


Powell LCAMPbM, 12:24 pees. 
© New York, N. Y. 


wwe’ ~~ | HOTEL MARTINIQUE 


Broadway, 32d & 33d 
Sts., New York 


uuuuveneenncccocousenseseecnecogasusossecenceceosoaeeseeeenecooooaan 


Midsummer Dress Suggestions 





Patent Colt Oxford 


Full Louis Enameled 
Heel 


Turn Sole 
Ato D 
Price $3.75 


W. T. Holmes Co. 


15 N. 4th STREET 
PHILADELPHIA 
PA. 


eli iii iiiiii iii 
CRORQUEURUROUGRRRRRGOQORRRRRQRRRGRRGGRRERES 


PITTI Oi iti id 


SILL 


= SOLO SHOE CO. Om ADE STE 


In Stock 


MARY JANES 
for Summer 








at 
= 





Direct Entrance to 
Broadway Subway and 
Hudson Tubes. 

One Block from 
Pennsylvania Sta. 
Equally Convenient for 
Amusements, Shop- 
ping or Business. 


Rates $2 Per Day and Up. 
A SPECIALTY 
155 Pleasant Rooms, 
with Private Bath 
$3.00 PER DAY 
The Martinique Res- 
turants are well known 
for good food and rea- 

sonable prices. 


Style 5-8 
107—Patent DINGS, 645-0 0000k0es $1 4 
108—Gun Metal................. -y 
111—Patent, White Trimming .. 





5 PUUCUUENEOUEOQOUEOCOOUOREODOLOGOEOOOOEOOOROOOOUDOL. 








SUDEEDQGUEOGUEREGCHQGGREGURECOUERGUCECRGRCCRRCRGORRRECQRERGRORCCRERCGRREEE 
ESTABLISHED 1884 


Everything in 
Wood Heels 


Our experience and time at your service 


BEST WORKMANSHIP 
PROMPT DELIVERIES 


A. R. WADE & CO. 


HAVERHILL, MASS. 


Wood Block Factory, Newton Junction, N. H. 
PITTI 


_ Bancrof oft Wales Iker Sayan 

































When a White Shoe comes into 
your Store — get down a Case of 














The WHITE CLEANER 


for “Blanco” and White Shoes are 
inseparables; and their friendship 
outwears the Shoes. 


“*Blanco’ keeps White Shoes White” 


It satisfies your customers because it does 
its work so well. They want “Blanco” and 
only “Blanco” as long as they have a white 


shoe to put it on. 


It Whitens; it Cleans; it Preserves. Easy 
to use and always ready for use. Applied 
in a moment. No trouble, no “ messiness.” 


Clean and Handy. 


You don’t have to stock “Blanco,” 
you just sell it—or rather, it sells itself ! 
Blanco’ means good profits and quick profits. 


Ask your Jobber for Supplies. 









Manufactured by 


PH PICKERING & SONS, LTD. 
SHEFFIELD, England. 
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TANDARDKID 


TRUE TO ITS NAME 
‘IT'S STANDARDIZED. 
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Despite Conditions 


the Price Remains Reasonable 


ANY leather manufacturers have 
taken advantage of abnormal con- 
ditions to get unreasonable prices. 


BUT STANDARD KID is still made 
and sold on the original basis of a reason- 
able profit only. 


This in spite of the care with which we 
select our raw stock and the uniform high 
quality we insist upon in the finished 
product. 


STANDARD KID is and always will be 


true to its name. 


Made in the colors authorized by the 
Hide and Leather Section of the War 


Industries Board. 


Only pure Aniline dyes used, insuring 
permanence of color. 


You'll be safe in specifying STANDARD 
KID in your shoes. 


STANDARD KID MFG. CO. 


MANUFACTURERS OF 
BLACK AND COLORED GLAZED KID AND PATENT KID 


207 South Street Boston, Mass., U.S. A. 
FACTORY; WILMINGTON, DEL. 


AGENCIES 


Chas. A. Brady, Rochester, N. Y. F. W. Bailey & Co., St. Louis, Mo. 
Geo. A. McGew, Chicago, Ill. 














STANDARD 


PATENT 
KID ) 


GCUARAMTEED SELECTIONS 
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patemores 


Shoe Polishes 


QUALITY VARIETY 





down or,become scratchy as with the old wool brush. 
There are White Cleaners in abundance on the market but 
Whittemore’s are the ones you see used. Be governed in 
YOUR purchases accordingly. 





Two Sizes 


Whittemore Bros. Corp., Cambridge, Mass. 


Ask your jobber salesman or write for complete catalogue 


Attention is directed to our Plush Polisher. Comes attractively packed 
in carton as illustrated. Big seller. Produces a polish more quickly than 
any other polishing brush. Stands wear and hard usage. Will not mat 





Two Sizes 





ars. “WN Nee ea 

















TTT TT 





mat (|THE ADVANTAGES 














IN STOCK | | 
White Sea Island Oxford | 
White Ivory Sole, Full Louis Heel 





| 

‘ | 

\ | P erfection 
| 








. > | Circlet tes 
\ “\ | 
\ \ $f 
Le t 
a H With the Sharp Shoulder and Broad Wear- 


ing Surface 





Widihs AA, A, B, C, D Price $2.75 


(Also White Kid Oxfords in Stock) 





They don’t drop out 





|TERMS: 2% 10 DAYS. NET 30| 


ELLIS, EDDY COMPANY 


Shoemakers 
HAVERHILL - - - - - - MASS. 
































They don’t sccatch floors They do protect 
They don’t wear slippery They do stop uneven wear 

They do prevent runover heed 
PUT ’EM WHERE THE WEAR COMES 


TRADE SUPPLIED BY 


F. W. Whitcher Co., 235%, 


OF 
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Here’s Where The 
Sellers Grow 








212 


Summer St. 
Boston 
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MENT and see what good “buys” we are showing in 


MEN’S, BOYS’ YOUTHS’, 

GROWING GIRLS’, MISSES’, 

CHILDREN’S and INFANTS’ 
SHOES 


Sample Offices 


“aretiuma VICTOR SHOE COMPANY 


Albany, N. Y. SALEM, MASS. 


62 Hudson Ave. 


Louisville, Ky., In Stock Department, 212 Summer Si., BOSTON 


22 Kenyon Bldg. 





W HEN in Boston you should surely visit our IN STOCK DEPART- 


Sample Offices 


New York City, 
127 Duane St., 


Philadelphia, Pa. 
44 North 4th St. 
Room 9 


Norfolk, Va., 
114 W. Plume St. 























The 
White Shoe Season 
\ had a Late Start- 









“NIFTY” 
Unexcelled for cleaning all 
A good 
preservative as well as a 


“DAINTY WHIrE™ 
Perfection in liquid form 
for cleaning white canvas 








“PIPPIN” 
An unusual liquid white 
dressing for kid suede, 
canvas. 


“EAGLE 
BRAND” 


A Perfect Dressing 
for Every Shoe 
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This means a longer period in 
which you can sell “EAGLE 
BRAND” White Shoe Polishes! 
“EAGLE BRAND” is the popu- 
‘lar, profitable and preferred line. 
Every shoe merchant who is 
desirous of giving his customers 
the best in polishes recommends 
“EAGLE BRAND”! 


At the left are shown this season’s 
most popular sellers. Why not 
place your order for a generous 
quantity of each? You'll be sur- 
prised how quickly they sell! 


Full stock on hand!!! 


The American 
Shoe Polish Co. 


CHICAGO 
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“THE LAST CALL FOR THE DINER” 


TWO WHITE BOOTS 


IN-STOCK 
FOR IMMEDIATE SHIPMENT 





ORDER 
ee No. 1309 
No. 1421 EIGHT INCH 
NINE INCH BOOTS WHITE REIGNSKIN LACE 
WHITE REIGNSKIN LACE 1 Plain Toe, White Welting 
White Welting, Leather Sole NOW! Leather Sele 
Covered Wood Heel White Enameled Louis Heel 
Minuette Last, Goodyear Welt Minuette Last, Goodyear Welt 
AA to D AA to D 
Price $3.75 Price $3.25 


The shoes illustrated are two of the season’s best offerings. 


We can ship these immediately and urge you to send your 
order in on these two numbers without delay. 


They will add to your stock just the essential thing for 
your immediate and coming needs. Order today! 


THOMSON-CROOKER SHOE COMPANY 


Roxbury Crossing, Boston, Mass. 
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One fact about 


Edueator Shoes 


that makes retailers glad to 
sell them is the ease with 


which resales are made to 
wearers. 


People get the habit quickly 
of asking for “another pair 
of Educators just like these.” 


This reduces the cost of 
selling and increases the 
turnover. : 


Rice & Hutchins, Inc. 
20 High St., Boston, U.S. A. 














